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It’s funny how often in life things come 
back around to you. I’m currently experi-

encing a full-circle moment myself – for most 
of my childhood, my father owned a small 
signage business called Manning Graphics. 
With two parents who worked full time, 
many of my weekends were spent follow-
ing my dad around his shop, peppering him 
with questions about each part of the process, 
watching him design signs in CorelDraw, 
and looking on with wonder as Rick, the 
shop’s expert neon bender, worked on the 
current project at hand. I can still smell vinyl 
coming off the wide-format printer. 

Let me back up a bit and introduce 
myself. I’m Elizabeth, director of con-
tent for Cahaba Media Group (CMG). 
In August of this year, CMG completed 
the acquisition of GRAPHICS PRO from 

National Business Media, and I moved 
into an interim role leading the brand. It’s 
been a whirlwind of a few months with 
GP, but we’re excited about the future of 
this brand and the team that joined our 
company with the acquisition — both of 
which exemplify some of the characteris-
tics we value most in our company: hard 
work, being adaptable, and remaining 
dedicated to the customer. For us, that’s 
our readers and advertisers.  

And as I write this column for our 
December issue, I find myself think-
ing about my dad and the challenges he 
(and my mother) faced in business — 
how to navigate management problems, 
maintaining a laser focus on the shop’s 
finances, and the best way to market to 
potential customers, to name a few. 

We hope to continue providing answers 
to these common obstacles and more, just 
as GP has done for years. We welcome your 
feedback on how we can improve the con-
tent we publish – email us at gpeditorial@
cahabamedia.com to share your thoughts. 
For those of you I’ve already met, thank 
you for the warm welcome to the industry. 
For those I haven’t, I hope to speak with 
you soon – or meet you in person at GPX 
or another industry event in 2024!

ELIZABETH MANNING   |   DIRECTOR OF CONTENTV I TA L  S I G N S
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Full Circle
Elizabeth Manning 
is the director of 
content at Cahaba 
Media Group. She 
can be reached 
at emanning@
cahabamedia.com. 

It’s with great sorrow that I have this additional news 
to share – CMG and former NBM team members are 

mourning the loss of Tony Kindlespire, former editor 
of Sign & Digital Graphics and WRAPS and managing 
editor of RV PRO magazine. Tony passed away unexpect-
edly in late October, and is survived by his two daugh-
ters, Cassidy and Shannon, whom he loved dearly and 
was always quick to share stories about. We will miss 
Tony and his wonderful personality so much and are 
thinking of his family and all those who knew him. If 
you have stories or memories you’d like to share about 
Tony, we’d love to hear them. A celebration of life event 
was held by the Left Hand Artist Group (one of Tony’s 
long-term hobbies and an organization he was extremely 
fond of) on Nov. 25.

Remembering Tony Kindlespire
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Wraps Training 
  & Certifications

K eeping up in a constantly evolving industry like wraps installation can be a tough 
task, especially if you don’t have a lot of time to fit extended training into your 

schedule. It can be difficult to track down the educational resources you need for things 
like certifications and training. The best way to find what you’re looking for is to contact 
resources directly to determine when and where classes might be taking place. 

“Installers are still looking for manufacturers and industry leaders to continue to be 
a source of information and training in a post COVID-19 business environment,” says 
Destiny Rotuno, project manager for Avery Dennison Graphics Solutions. “We recom-
mend installers take advantage of every learning opportunity possible. Look for product 
and installation training that also includes adapting business practices, leading a team, 
keeping skills sharp, and staying vigilant with federal and state guidelines. Sign up for 
webinars, watch the videos, and ask questions to manufacturers and fellow installers. 
We know this industry will overcome the current challenges, and we encourage every-
one to be prepared for what lies ahead.”

Find a list of resources for wraps training in 2024 at right.

Supreme Wrapping Film and CWI Exam instructors Justin Pate and Blake Madsen demonstrate the 
artistry and installation skills attendees will master during their course experience. Image courtesy of 
Avery Dennison. 

PPF Course trainer Narayan Andrews demonstrates a key installation technique which class attendees 
will learn and practice with hands-on training. Image courtesy of Avery Dennison.

3M Commercial 
Graphics
http://gpro.link/3mtraining

AeroTect Film 
Distribution 
https://www.aerotectfilms.
com/training 

Arlon
https://www.arlon.com/
getcertified/

Avery Dennison 
http://gpro.link/averytraining

Digital EFX
http://gpro.link/digitalefx

FlexiShield 
https://www.flexishieldusa.
com/services/training/ 

Geek Wraps University
http://gpro.link/geekwraps

HEXIS Americas   
http://gpro.link/hexistraining

Lowen Certified
https://www.lowencertified.
com/pages/default.aspx

Mactac
https://www.mactacgraphics.eu/apac_ 
en/home/resources-and-learning/
mactac-car-wrap-training.html#

MUTOH 
https://mutoh.thinkific.com/
collections?category=
vehicle-wraps-more 

ORAFOL + KPMF
http://gpro.link/orafolkpm

STEK USA 
https://www.stek-usa.com/
company/training/ 

The Wrap Institute 
http://gpro.link/wrapinstitute

Wrapix Academy
https://wrapixacademy.com/
courses

Wrapper Mapper
https://wrappermapper.com/
wraptraining/

8_SpecialWrapsTraining-2-EM2-MF2-PINUP.indd   88_SpecialWrapsTraining-2-EM2-MF2-PINUP.indd   8 11/15/23   10:13 AM11/15/23   10:13 AM



printers to boost your business

mimakiusa.com

UCJV330-160 

UJV100-160plus 

• Optional XY Slitter and Three-roll Media Changer

• Instant cure UV inks, no waiting to dry or outgas before using

• Up to 5-layer prints for double sided, day-night and blockout applications

• UV-LED Roll-to-Roll Print & Cut device for signage, graphics, stickers, labels & more

• Clear and White inks for Gloss, Matte and texture prints on a wide range of substrates

UCJV330-160 
UV-LED Printer/Cutter

• UV-LED Roll-to-Roll Printer at a competitive price point

• Reduce running costs with an easy-to-use ink-saving function

• Offer more application variety on a single unit with the ‘pull-back’ function

• Multi-Layer printing expands the range of applications and output options

UJV100-160plus 

UV-LED Roll-Based Printer

GP_MELC_2312A.indd   1GP_MELC_2312A.indd   1 11/8/23   10:52 AM11/8/23   10:52 AM



1 0   G R A P H I C S  P R O  •  D E C E M B E R  2 0 2 3 	 GRAPHICS-PRO.COM

S I G N A G E  & 
P R I N T I N G

For many new to the interior sign world, 
the mere mention of the Americans 

with Disabilities Act (ADA) or wayfinding 
may as well be Greek. The whole checklist 
of requirements on the surface can appear 
overwhelming, let alone all the different 
construction types available today. For most 
of us, the manufacturing of these types of 
signs is outside our wheelhouse and beyond 
our abilities to create in-house.

These types of signs are not only manda-
tory by building codes but have a significant 
impact on an organization’s branding and 

Marking the journey from the inside out —  
from wayfinding to ADA-compliant signage

B Y  J D  H A M I LT O N

Wholesale Interior 
Signage and You

James Dean 

Hamilton has more 

than 30 years of 

experience in the 

sign industry, with 

a vast knowledge of 

everything signage, 

marketing, and 

workflow management. His website is www.

jamesdean130.com and he can be reached at 

jd@jamesdeanjdh.com.

Completion photo of the room 
sign from the concept drawing. 

Manufactured by Gelberg Signs, 
featuring a laser-cut acrylic substrate 

that is first surface painted. Wood 
laminate face with applied Romark 

and raster Braille. (Photo courtesy of 
Studio 618)

Environmental graphic designer Lauren Stern’s drawing of initial concept for 
an interior sign program and a “mood board” showing reference of design 
cues. (Drawing courtesy of Lauren Stern, Studio 618, www.studio618design)
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environmental-themed graphics, so you 
get an idea of the size and profit potential 
of tapping into this market.

Your existing customers likely already 
have a need, and new customers will also 
have that same potential. Yet a lot of shops 
pass on the opportunity largely due to a 
lack of knowledge and understanding. 
That is where having a valuable wholesale 
partner for interior architectural signage 
enters the picture.

Finding your way
Don’t stop at the ADA-compliant code 
sign when your customer comes in ask-
ing for help. If the request is for something 
large like a school, office building, or mul-
tifamily project, don’t forget to ask about 
the wayfinding! Your imagination is the 
limit (well, your client’s budget may have 
some constraints).

Most of this type of interior work revolves 
around new construction or remodeling. 
This is the perfect time to be talking about 
the impact of signage and graphics to com-
plement that construction investment, and, 
when appropriate, help announce and pro-
mote your client’s brand. 

Completion photos of various signs for the 
sign program involved with the project. (Photo 
courtesy of Studio 618)

A wayfinding sign as part of the 
sign program, which features 
the same finishes as the code 
compliant signage. In this case, 
the client preferred the raised 
copy to match other signs. 
(Photo courtesy of Studio 618)

6”

3.5”

Typical ADA shop drawing with callouts and specifications. Your client may request a similar type 
of drawing for approval and your wholesaler should be able to assist with this on a large project. 
(Drawing provided by James Dean 130)

10-21_Sign-JDHamilton-2-EM2-MF2-PINUP.indd   1210-21_Sign-JDHamilton-2-EM2-MF2-PINUP.indd   12 11/15/23   9:15 AM11/15/23   9:15 AM



GP_XANT_2312A.indd   1GP_XANT_2312A.indd   1 11/8/23   10:54 AM11/8/23   10:54 AM



1 4   G R A P H I C S  P R O  •  D E C E M B E R  2 0 2 3 	 GRAPHICS-PRO.COM

S I G N A G E  &  P R I N T I N G

Most wayfinding signage consists of 
direction-oriented signs. In most proj-
ects, these do not have to be fabricated 
with raised copy and Braille. Double-
check with specific local ordinances for 
code-related signage to confirm. Often, 
your wholesale contact may have already 
done work in the area of your project and 
can advise accordingly.

This is a prime upsell to tie the ADA sign 
family types with branded type, colors, 
and background design into wayfinding 
graphics. This could include directories, 
directionals, rules, and amenities signage. 
Your client may already have a message 
schedule or list asking for these signs in 
addition to the ADA-compliant signage.

If you are in a competitive quoting sit-
uation with other companies, remember 
this: if you quote your wayfinding signs 
with raised copy and Braille, you could 
outbid yourself with a competitor that 
prices flat backgrounds and cut vinyl.

Since most wholesale companies charge 
using a square-inch formula for ADA 
signs, the price will differ. For example, 
on a large directory or directional sign, 
the increased costs can be significant. For 
some clients not concerned with budgets 
and an eye for detail, they may want to 
keep the signage consistent with raised 
copy and Braille. It’s your job to point 
out the difference and present the best 
possible options.

This is a great opportunity to bring 
some of an overall project in-house, as 
most shops can handle the simpler fab-
rication of wayfinding signs and are con-
fident printing and installing wall cover-
ings and glass-partition vinyl graphics. If 
you are not comfortable or confident, you 
can bet your wholesaler can help produce 
these graphics or refer you to someone else 
that can in the case of vinyl graphics and 
wall coverings.

If the whole interior architectural world 
seems a little overwhelming from a design 
standpoint, don’t discount reaching out 
to an environmental graphic designer. 
Contact your local chapter of The Society 
of Experiential Graphic Design for con-
tacts or ask to see samples of projects you 
like from your wholesaler and ask if they 
could refer you to a designer.

When complete, all of this is work is 
seamlessly incorporated into creating the 

A common sign plan showing 
individual sign placement 
and corresponding message 
schedule of those signs with 
the specific copy and sign type. 
(Drawing provided by James 
Dean 130)

Drawings and specifications of a simple wayfinding system commonly found in a medical or 
educational facility. Note that most wayfinding of this type does not require raised copy and 
Braille unless noted by a unique local ordinance stating so or if the client really wants the exact 
finish as ADA-required signs in the program. (Drawing provided by James Dean 130)
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overall interior environmental graphics 
package. If you’re tech-savvy, the poten-
tial for digital displays and digital direc-
tories also exists.

On most signage programs, the scope 
of work for a complete interior sign proj-
ect can easily rival the overall exterior 
sign budget. There is a lot of potential to 
take advantage of with as much or as lit-
tle involvement as you care to get into in 
this arena.

The ABCs of ADA
Entire volumes of books have been 
devoted to ADA compliance, and many 
signage specific have been published for 
further reference. Bottom line, there is 
an overall benchmark of compliance for 
ADA signs and then there are additional 
requirements dictated per state and even 
individual municipalities.

Some of this can be clarified by zon-
ing officials, but a good wholesaler will 
have a great deal of experience and can 
become an instrumental partner in navi-
gating these waters.

As with working with wholesalers for 
exterior signage, your interior contacts 

Finished photos of a 
colorful interior sign system. 

Project consists of ADA-
compliant, non-glare clear 

acrylic with second surface 
printing and applied 

numbers and raster beads. 
(Photos courtesy of Park 

Place Sign Systems)

These ADA-compliant signs are painted first surface with a non-glare paint and feature a separate 
painted backer and logo applique, as well as applied numbers, copy, and raster beads. (Photo 
courtesy of Park Place Sign Systems)
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are providing more than just product, so 
be open and willing to ask for assistance. 
Remember, they also want the experi-
ence of working together to be positive 
and profitable so that you return for your 
next project.

There are two primary types of ADA 
signage: integral and additive. Integral 
is the manufacturing process of creating 
the raised lettering and Braille by remov-
ing the material in the substrate — some 
refer to it as subtractive production. This 
is achieved by exposing a special PETG 
plastic product to UV light, which melts 
the substrate background, or CNC rout-
ing or sandblasting away the background 
in other substrates. In the case of thermo-
forming, this is done by pressing acrylic 
into a mold to recess the background, 
leaving copy and Braille raised.

There are two common additive pro-
cesses. The first is traditional-cut letters 
and pictograms applied to a substrate with 
strong VHB tape and having the Braille 

These ADA-compliant signs are painted first surface with a non-glare paint and feature a separate 
painted backer and logo applique, as well as applied numbers, copy, and raster beads. (Photo 
courtesy of Park Place Sign Systems)

Industrial look with a natural feel is shown in this example of a wood laminate on 1/8” acrylic for 
the backer and 1/8” acrylic painted first surface and UV-printed text and Braille for the face panel. 
(Photo courtesy of Park Place Sign Systems)
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Netherlands B.V. in the United States and elsewhere. Images, output, and effects may be simulated.
© 2023 Canon Solutions America, Inc. All Rights Reserved.            23-2388

SCAN THE QR CODE TO GET FREE
FLXFINISH+ WALLCOVERING SAMPLES

10-21_Sign-JDHamilton-2-EM2-MF2-PINUP.indd   1710-21_Sign-JDHamilton-2-EM2-MF2-PINUP.indd   17 11/15/23   9:16 AM11/15/23   9:16 AM



1 8   G R A P H I C S  P R O  •  D E C E M B E R  2 0 2 3 	 GRAPHICS-PRO.COM

S I G N A G E  &  P R I N T I N G

beads adhered to CNC-routed half circles 
in the substrate to accept the bead.

The second is a relatively new process 
to the market and is what is sometimes 
referred to as 2.5D additive printing. This 
utilizes the technology of f latbed UV 
printing to print dimensional, raised copy 

and Braille to an appropriate substrate.
These are all ADA-compliant, so the big 

question is why so many options? Cost, 
durability, frames, and decorative options 
come into play. For example, the photo-
polymer product is very popular in the 
education market. The signs are integral 

in construction, making it very difficult 
for a bored student left in the hallway to 
pick the lettering and Braille off. However, 
since the photopolymer process uses UV 
light to subtract the background, these 
signs can literally melt in direct sunlight 
in exterior applications. 

There are many other reasons one prod-
uct is preferred over others. In new build-
ing construction, an architect’s specifica-
tion and drawing sheets are referred to 
as preferred construction and a project 
and may also call out the need for spe-
cific framing systems.

This is where your wholesale partner 
can provide years of experience in help-
ing you navigate the choices and make 
educated and experienced recommenda-
tions. That may sometimes involve “sub-
stitutions” in those architect’s specifica-
tions. Some of those have been copied and 
pasted for decades and were written well 
before some of the technology used today 
was even invented.

Your wholesaler should easily be able 
to provide you with shop drawings and 
product samples to propose your val-
ue-engineered substitutions to called-out 

Interior location sign featuring dimension and multiple materials, 
including bushed laminate on the backer substrate; 1/4”-thick 
P-95 non-glare face plate with applied Romark copy and raster 
bead Braille. Assembles with brushed stainless steel standoffs. 
(Photo courtesy of Park Place Sign Systems)

Clean, modern design for a restroom sign. It’s a photopolymer sign leaving raised copy and Braille, 
painted first surface with non-glare paint. Copy and pictograph is “tipped,” meaning white ribbon 
material is thermo-pressed on the raised surface. Photopolymer has been the standard for schools  
for decades. (Photo courtesy of Park Place Sign Systems)
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specifications and drawings. For exam-
ple, that same school mentioned earlier 
may accept thermoformed acrylic for exte-
rior ADA signage over the specified acid 
etched magnesium or zinc for exterior 
applications. It’s just as durable, cleaner 
for the environment, and often less expen-
sive; it may very well be an alternative to 
the interior as well. Thermoformed signs 
were not around at the time the specifi-
cations were written. Your wholesaler has 
likely seen it all and is glad to pass on 
those learning experiences. 

Show me more
To further explore both the products and 
services a good wholesaler can provide, I 
spoke with Bill Baker, president of Park 
Place Sign Systems Inc. in Hannibal, 
Missouri. 

“A good deal of our most successful cus-
tomers knew very little about ADA sig-
nage or of the huge potential of the inte-
rior architectural signage market initially. 

A typical stairway sign. By code these signs are large and must have raised copy and Braille. 
These are often costly because of this, though some of these locations are rarely in public view. 
(Photo courtesy of Park Place Sign Systems)

KERNLASERS.COM

KERN MEANS 
PRECISION
•  Large Format CO2 Laser
•  Cut|Engrave|Mark
•  Metals & Non-Metals
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Once they got a few projects under their 
belt, it became second nature to tie the 
interior program to the exterior of the 
project they were initially asked to quote,” 
Baker says.

Baker and his team accomplish this by 
educating their customers on ADA basics. 
“Interior signage can be the first time our 
customers are exposed to architectural 

specifications and drawings, floor plans, 
and sign schedules. It can be a little over-
whelming, but we can help them navi-
gate through the paperwork and show 
examples of similar projects that utilize 
many of the sign types and construction 
options we offer at Park Place,” he says. 
Baker was quick to add that legitimate 
wholesale manufacturers do not compete 

with their clients by directly bidding on 
projects to an end user.

There are many advantages to using the 
experience of vetted wholesalers for com-
panies entering the interior market. A 
wholesaler should be very familiar with 
not only all the products they provide, but 
all products and trends in the industry 
and be confident to review project specifi-
cations and provide signage that meets the 
end customer’s needs. And, when neces-
sary, provide value-added suggestions that 
lower costs and possibly speed production 
without compromising the look and func-
tionality of the sign products.

That experience can also be helpful 
in assisting with installation questions 
that involve mounting methods, heights, 
and locations to provide a completely 
code-compliant application.

“When drawings and specifications are 
provided for pricing, we carefully review 
and quickly provide a quotation that 
meets the project requirements at a com-
petitive price. When a quote becomes an 
order, we again review the project and 
request any needed info to begin produc-
tion. A firm delivery date is assigned at the 
time of final approval and sign-off from 

Example of an industrial-looking 
backer made of gold anodized 

decorative-cut metal and a second-
surface painted face plate with UV-
printed text and Braille with applied 

applique. (Photo courtesy of Park 
Place Sign Systems)

Note that directory signs are wayfinding in nature and do not usually need to include raised copy and 
Braille. Trust your wholesaler to advise you, price appropriately, and carry the components and finishes 
throughout the interior signage program (Photo courtesy of Park Place Sign Systems)
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our customer. We then work closely with 
our customers to provide products when 
needed to meet scheduled installation 
dates. If by any chance a problem occurs, 
we will do whatever is necessary to cor-
rect the situation and stand behind our 
products with a full five-year warranty,” 
Baker says.

Interior projects do not require freight 
for shipping. Most product ships in easy-
to-handle boxes. A good wholesaler likely 
has installation experience, and they will 
have products clearly marked, packed in 
a logical manner, and ready to go out of 
the box at the jobsite.

Ask to have one packing slip per box and 
you can be confident to take the package 
direct to the project site or drop-shipped 
to your installation team. Confirm with 
the wholesaler to have the sign prepared 
with double-stick tape and they will take 
care of that as well, shaving hours of shop 
time to cut, apply, and repack. You don’t 
want to have that process done in the field 
by your installers.

You control as little or as much of the 
process as you care to be involved in. 
While most companies will have a little 
wiggle room to give a rush, don’t bank 
that it can be done and prepare for a 
backup with temp signs if building occu-
pancy inspections are needed by your cli-
ent. Good wholesalers can often help with 
temp solutions.

The interior architectural signage has 
evolved and grown. It is an integral part 
of the overall environmental graphics of 
a building. ADA is a great building block 
to create a consistent and themed foun-
dation. Creating a partnership with a 
trusted wholesaler can eliminate much of 
the learning curve. Remember, the goal is 
to create a win-win situation on your first 
project and each one after that. GP

Here are simple wayfinding examples. 
These signs are not always mandatory by code 
and do not require raised copy and Braille. They are 
significant in wayfinding and offer a great opportunity to upsell. 
Use the same materials, colors, and fonts and consistent-looking 
sign program. (Photos courtesy of Park Place Sign Systems)
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The Making of Putterhead’s 
30th Anniversary Shirt 
Inside the process, from design to completion, for  
a Colorado volleyball tournament shirt

A P P A R E L 
D E C O R AT I N G

At 21 years old, Lon Winters was the production manager for Ocean 

Pacific and started his 30+ year career reclaiming screens. His 

companies have won 50+ garment decorating awards and honors, 

and he’s served 15+ years as an honorary Golden Image Judge, 

published hundreds of articles and columns, led various industry 

seminars and workshops, and consulted on projects large and 

small. He’s the president and founder of Colorado-based Graphic 

Elephants (www.graphicelephants.com), an international consulting 

firm and apparel decoration studio specializing in screen printing 

technical advances, plant design, layout, troubleshooting, productivity, quality analysis and 

complete apparel decorating solutions. He was inducted into the Academy of Screen Printing 

Technology in 2013 and is recognized for his contribution to the graphic printing industry.

S tarted in 1994, Putterhead remained 
a small, locally-run doubles volleyball 

tournament in Colorado for nearly two 
decades. In 2003, the Breckenridge Parks 
and Recreation Department asked Volleyball 
of The Rockies (VOTR), a Denver volleyball 
league organizer and tournament event man-
agement group, to assist with the event. The 
now three-day tournament has grown from 
a little more than 50 teams into one of 
Colorado’s largest volleyball events with 20 
different divisions and approaching 1,000 
teams in attendance. 

Each year, players take over Summit County 
with games including Silverthorne, Frisco, 
and, of course, our favorite, Breckenridge. 
The Summit County altitude is 9,600 feet. 
You had better be in shape. If you have never 
competed in a sporting event in the moun-
tains, you are in for a shock. Top that off with 
awesome player parties at sponsors’ estab-
lishments on Friday and Saturday nights, 
and you’re in for one heck of a weekend. 
Just under an hour and a half from Denver 
and with super affordable lodging options, 
the Putterhead Volleyball Tournament is a 
perfect choice to escape the city and enjoy 
cool mountain air for the weekend. As a 
little bonus, each player gets a Putterhead 
event T-shirt. These coveted shirts have now 
become collectible items. Next year will mark 
30 years for the tournament and, believe it or 
not, there are a number of volleyball enthu-
siasts who own every shirt.

For nearly three decades, we have created 
every one of the designs for Putterhead.  
Many were quite simple — some not so 
much. Many years ago, we wrote about the 
cartoon caricature animals we created for the 
tournament. Those days are past. They’re too 

This year’s T-shirt design for the Putterhead Volleyball Tournament.
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corny; new management, don’t ya know? 
This year the organizers were looking for 
something new. They always are.  

Our contact provided us zero reference 
and direction to what they were looking 
for in this year’s T-shirt. “You know, do 
something cool!” was the directive. This 
year, the client would be treated to a totem 
multidirectional resort sign look that we 
would use to step up the game for them. 
You see these signs at the beach and, of 
course, the snow ski resorts. That would 
work perfectly with the multiple cities 
Putterhead takes place in. 

In this day of the internet, we were able 
to find numerous examples of different 
sign styles for reference. We used a few 
basic shapes we liked that we placed into 
Adobe Illustrator and traced. Additional 
basic objects were created using the 

Now with a rich 60/40 blend, the new and 
improved Perfect Blend CVC offers superior 
quality and softness. With a wider range of 
styles and colors, this is the perfect fit for 
your fashion tee needs.

• 7 tee and tank styles

• Up to 33 solid and heathered colors

• Tear-away label

Explore the District Perfect Blend 
CVC Collection at SanMar.com.

Practically 
Perfect In 
Every Way.
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Rectangle Tool, and a stroke was applied 
to them to help break up the spacing for 
what will be the final outcome. To create 
a little more interest, we added wooden 
texture. This also was found in various 
versions online. Since the event is pri-
marily held in Breckenridge, what better 
way to display than to add a scenic image 
of the area. This image was brought into 
Photoshop for some treatment to give it 
an illustrative look for the final design by 
selecting the Filter menu. We used the 
Cutout filter to simplify the image, then 
cropped and scaled to fit into the layout 
behind the signage we built in Illustrator.  

We placed vector objects to help with the 
design structure. The treated images from 
Photoshop were placed within this file for 
preview only so the other design elements 
could be added in the right places. We 
created some simple vector graphics to be 
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used for the background and then they 
were put in behind the comp. 

After most of the elements had been 
created, we then brought all the vec-
tor images over to Photoshop as Smart 
Objects. We added some effects for the 
wood grain. Finally, we created the type 
and adjusted the shapes accordingly to fit 
where it belonged. We then moved to the 
separation process. We used Channels for 

Imagination
 is more  

important than 
knowledge.   

- Albert Einstein

Arctic White

Desert Sand

Charcoal

Heather Grey

Oxford Navy

Jet Black
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The newheavyweight 
  hoodie
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I am the 
lizard king, 
I can do 
anything.   
- Jim Morrison, The Doors
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our final output to screen and for direct 
control over halftones as they applied. We 
extracted each color in the design and 
applied it to a Channel of its own. Then 
we designated that color in the Swatch 
option of each individual channel. After 
all colors had been assigned their own 
channel, we went to output, where we 
applied our 55 lpi (lines per inch) half-
tone frequency, twenty-two-and-a-half-
degree angle, and a round shape via the 
Random Image Processor (RIP) for com-
puter to screen (CTS).

The screens were imaged and exposed on 
N-272 tpi (threads per inch) at 45 N/cm2 
for a soft, smooth hand and drape. For 
enough opacity, the white printer would 
go on a N-166 with the same tension and 
print first in the rotation followed by a 
flash and cool. We printed the balance wet 
on wet.  Because of the higher tension, our 
off-contact distance would only 80/1000 
of an inch. The inks would be easy, for a 
change. We opted for ready-for-use (RFU) 
inks right off the shelf.

The print order was straightforward 
as well. We had a black key line, so we 
printed that last. The separations were 
all but registered and very little ink was 
deposited, so flashing was not necessary. 
Common print order rules were applied. 
Lightest to darkest and least coverage to 
most. We were able to use all the same 
squeegees and flood bars, all set with our 
fifteen-degree standard angle, light pres-
sure, rapid stroke speed, and all 65/90/65 
triples.  

 The print set up quickly and ran like the 
wind. We ran the job at a smoking pace 
— too bad the order was for only 1,000 
shirts. The customer was happy and the 
tournament was a success. The walking 
billboards looked great. We wish all jobs 
came together this well. GP

Strong performance without compromises – the silicone printing 
inks from CHT are a powerful and environmentally harmless 
solution for your textile printing. They are free of PVC, phthalates 
and formaldehyde. Thanks to their high opacity, impressive fast-  
ness properties, and outstanding elasticity, they are an excellent 
alternative to plastisol. With our ALPAPRINT NG series you will 
meet the highest demands in terms of performance and environ-
mental friendliness.

More about us at www.cht.com

ALPAPRINT NG
HIGHEST PERFORMANCE IN PRINTING

CHT-0588_AZ_ALPHAPRINT_117,475x187,325_EN_230920.indd   1CHT-0588_AZ_ALPHAPRINT_117,475x187,325_EN_230920.indd   1 21.09.23   11:4021.09.23   11:40
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Is it time to update your headwear? 
Surely you aren’t just offering an old, 

stiff, high-profile cap with some lazy cli-
part embroidered on the front … are you? 
Hats are carving up the competition in 
the custom apparel categories this year. 
While decorating apparel has long been 
considered artistic expression on T-shirts 
and hoodies, hats have never been easier 
to creatively decorate.

In the realm of corporate and team sales, 
the right merchandise can make a world 
of difference. Among the options avail-
able, hats stand out as versatile, func-
tional, and fashionable accessories that 
hold immense potential in marketing and 
branding strategies. 

While we have been stitching logos on 
caps for years, this season has seen our cli-
ents open to and considering expanding 
their creative horizons. Retail has always 
been ahead of the curve when it comes to 
unique decoration applications, but with 
the increased availability of those decora-
tions, shops like ours are able to affordably 
provide unique looks for lower quantities. 

In 2023, applying custom patches has 
continued to be a leading trend for head-
wear decoration. Whether they are leather, 
faux leather, woven, embroidered, or PVC, 
patches have been an amazing way to dec-
orate your team or corporate hats.

One of the most wonderful things 
about all these options is that not only 
can patches be added with embroidery, 
but these all have a heat-applied option as 
well. Let’s look at some of the most pop-
ular styles and techniques we’re using to 
help promote brands, events, teams, and 
communities through custom headwear.

Exploring the trends and opportunities  
in the decorated headwear market

B Y  A D A M  M C C A U L E Y

Adam McCauley is the 

co-owner of Sandlot Sports 

in Saginaw, Michigan, a 

custom screen printing, 

embroidery, and promo-

tional company that spe-

cializes in sportswear, team 

uniforms, corporate workwear, and event T-shirts.

Headwear
Time to Update Your

Boonie hat with 
flat embroidery 
stitched on  
the front for  
the Bay City 
Tall Ships  
Festival.
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On-field headwear
On-field headwear consists of 
a lot of six-panel caps. Usually, 
they are some kind of performance 
polyester or stretch fabric with either a 
snapback or a flex-fit (or whatever clever 
name the brand calls it) headband.

With lighter fabrics and more breathabil-
ity, you’ll see more and more sports teams 
wear these at game time. The six-panel will 
have a seam down the middle of the front, 
but this won’t affect most decorations. 

The nice thing about decorating the 
on-field caps is that they are commonly 
decorated with large, loud, and bright 
logos. This makes embroidery one of the 
easiest techniques. However, flat embroi-
dery is a little boring. Often, we encour-
age customers to add some more depth 

Custom woven tags 
stitched on the cuff and 
bottom of beanies with the 
customer’s corporate logo.
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to their logos by offering 3D puff embroi-
dery. We accomplish this by adding 3mm 
or 6mm foam under the logos. This creates 
a professional, on-field look that mimics 
Major League Baseball caps. While 3mm 
is more common, the right logo can look 
awesome with 6mm.

Using 3D puff isn’t the only way to 
accentuate your team’s logos or mascot. 
If you don’t have an embroidery machine 
at your disposal, there are plenty of other 
decoration techniques to highlight your 
on-field caps, like PVC patches, 3D flex-
style, or polypress patches. Each style gives 
a multidimensional look while allowing 
multiple colors and great resistance to the 
outside elements.

The bonus is that they can be perma-
nently adhered using only your heat 
press. Making sure you have the proper 
hat press and accessories will benefit your 
applications tremendously. Using bottom 

heat is a best prac-
tice, especially when 
those caps have per-
formance fabrics, which 
may make them a little 
more susceptible to scorch 
marks if the top heat is too high.  

Mesh-back headwear
In most cases, these are better known as 
trucker caps. They don’t seem to be going 
away anytime soon. They are built with 
a lot of different fabrics. You’ll see per-
formance fabrics, twill, cotton fabrics, 
wool, and even foam on the front of these 
trucker caps.

The backs may be snapback, f lex-fit, 
or even sized. This style is doing so well 
because it’s a comfortable, lightweight piece 
that lends itself extremely well to loads of 
decoration styles. It’s used for corporate 
headwear, promotional headwear, team 

headwear, and 
retail headwear. 
The most pop-

ular technique has 
come in the shape of 

patches. Using a patch 
to decorate a trucker cap 

adds far more value to the piece 
than just your typical embroidery. While 
embroidery clearly will do the trick with 
some customers, most clients want the 
added value of riding the trend of cus-
tom patches. 

The woven patches can allow you to cre-
ate patches with smaller type lettering, 
words, and details. They look great, and 
you can really get creative with the fin-
ished product. They also allow you to cre-
ate a smaller patch, which you can apply to 
a more unique location, such as the lower 
side front, the back above the snapbacks 
or on the side. Leather and embroidered 
patches are perfect for trucker caps as well. 

Woven patch with merrow 
edge on the bottom 
of a six-panel 
trucker cap.

PVC patch stitched onto the front of a trucker 
cap. You can see the sew channel around 
the edge to hide the stitching. This is also 
available to simply heat apply.

These caps are rugged outdoor 
waxed hats. One company elected 

to use the etched leather patch, 
while the other chose the 

3D embroidered. Both 
were sewn on.
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Adding a laser-engraved leather patch 
gives your logo an authentic, rustic look. 

The nice thing about adding patches to 
your caps is that in most instances, you 
can use either heat-applied backing or 
stitching to apply them. While patches 
add a ton of value and style to the trucker 
hats, let’s not forget that we can also screen 
print, use transfers, sublimate, or even use 
direct-to-film printing (DTF) on your 
hats, especially on the foam-front caps. 
This will keep costs lower for your clients 
and still give them a unique hat.  

Here’s a pro tip: when choosing screen-
printing, DTF, sublimation or any other 
form of heat-applied graphics (with the 
exception of patches), look for a five-panel 
cap versus a six-panel cap. This will pre-
vent you from having a seam running 
under the graphic you’re trying to apply.

Beanies
Once fall hits, it’s essentially beanie sea-
son. There are so many options for bean-
ies — fleece, microfleece, performance, 

recycled, cotton, wool, slouch, cuff, and 
no cuff — just to name a few. You can 
really find a lot of styles that could fit your 
clients’ needs and wants. Just like on-field 
caps and truckers, beanies can be deco-
rated using multiple techniques. 

Your decoration will really depend on 
your client. For a lot of our customers, 
we’re seeing more and more patches sewn 
on the front of the beanies, particularly if 
the selected beanies have a cuff. Some are 
larger, circle-woven patches with a mer-
row outline or a larger rectangle patch. 
Leather, embroidered, and woven patches 
are all great choices.

Classic embroidery is also still a top dec-
oration style. One thing to be aware of 
when embroidering is the texture of the 
beanie itself. If you have a larger knit, it 
could cause issues legibly reading your 
stitched design. If this is the case, look 
to use some soluble embroidery stabilizer 
to help hold the stitch up or just opt for 
a patch instead. One of the favorites for 
our corporate clients is a simple woven tag 

These caps are rugged outdoor 
waxed hats. One company elected 

to use the etched leather patch, 
while the other chose the 

3D embroidered. Both 
were sewn on.

“FlexStyle” patch 
heat-applied to the 
trucker cap. This added 
dimension while main-
taining all the smooth 
detail of the logo.

Smaller woven tag sewn on the center of 
a performance cap for a unique look.

Large woven patch heat-applied 
only onto a trucker hat. 

High Quality HTV

Every Press, Every Peel,
Every Time 
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patch applied to the bottom of a beanie. 
This is a subtle decoration that carries a 
lot of style. 

You’ll see this tag on nearly every North 
Face, Patagonia, or trending boutique 
beanie. It’s a great way to add value to 
your client’s brand and make it appear to 
be retail-caliber merch.

Lifestyle and outdoor headwear
These are hats that roll in and out of trends 
throughout the season. Right now, two 
caps have set themselves apart as the 
trendiest style. No. 1 has got to be the 
five-panel trucker with a rope across the 
bill. Country clubs, sports teams, retail, 
pubs, and booster clubs have all jumped 
on this cap. The second is the unique, sev-
en-panel style hat. 

Both the rope trucker and the sev-
en-panel cap are being decorated in nearly 

every way possible. With the front pan-
els leaving a perfect decoration space up 
front, you are seeing embroidery, printing, 
transfers, patches, labels, and sublimation 
all being used to create a distinctive look. 

Other outdoor caps, such as boonie and 
bucket hats, have been more popular with 
not only the retail resort gear but also with 
coaching staff and team gear. 

I know it’s hard to believe, but one of 
the main purposes of hats is to block the 
sun from your face and eyes. Boonie and 
bucket hats have a wide brim to block the 
UV rays. These hats are being decorated 
primarily with embroidery and now DTF.

You’ll also see some workwear-style hats, 
such as wax-covered caps. These are used 
for people out in the elements all day. They 
are typically waterproof, waxed cotton 
designed to handle wet and rugged out-
side elements for extended periods of time. 

Embroidery and woven labels are accept-
able ways to decorate this hat, but leather 
or embroidered patches permanently sewn 
to the cap really reinforce the tough and 
rugged style of the hat.

Hats hold a special place in the world of 
corporate and team sales, offering a canvas 
for branding and style. By understanding 
the diverse styles and the art of decoration, 
businesses can leverage these accessories to 
their advantage. 

Furthermore, keeping a finger on the 
pulse of industry trends ensures that your 
merchandise remains relevant and appeal-
ing in a dynamic market landscape.

Why is headwear so popular?
•	 Functional and practical — Unlike 

some promotional items that might 
get stashed away or thrown out, hats 
serve a practical purpose. They provide 
protection from the sun, keep the head 
warm in colder weather, and can also be 
a fashion accessory. This means people 
are more likely to use and keep them, 
increasing the exposure of your brand.

•	 Long-lasting — A well-made hat can last 
for a long time, especially if it’s made 
of durable materials. This means your 
branding can continue to be seen for 
months or even years after it’s distrib-
uted. Hats are the last thing you put 
on before you walk out the door. They 
can be worn casually on weekends, at 

Etched 
leather patches 

heat-applied 
to different hat 

styles ranging from 
sublimated, rope 

across the bill, and  
trucker caps.

3D-puff embroidery with 3mm foam to add 
depth to the simple logo.
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sporting events, while running errands, 
and even in more formal or professional 
settings, depending on the style and 
design.

•	 Customization options — Hats can be 
customized in various ways to suit the 
specific needs and style of a brand or 
event. You can choose different materi-
als, colors, styles, and even add embroi-
dery or other design elements. They are 
the best canvas for unique techniques 
in the industry. You’ll see screen print-
ing, embroidery, sublimation, leather 
patches, woven patches, 3D puff, DTF, 
glitter, PVC, rhinestones, and more.

•	 Audience appeal — Hats are generally 
well-received by a wide range of demo-
graphics. They are not limited to a spe-
cific age group, gender, or occupation, 
making them a versatile promotional 
item. In the case of events or team-build-
ing activities, providing hats can create 
a sense of unity among participants. 
It helps them feel like they’re part of a 
group, which can enhance the overall 
experience and memory of the event.

•	 Low cost per impression — Compared to 
other forms of advertising, the cost per 
impression for promotional hats can be 
relatively low. Considering the potential 
exposure they can provide, hats can be 
a cost-effective marketing tool.

•	 Customizable for various occasions — 
Whether it’s for a specific event, a trade 

show, a product launch, or just general 
brand promotion, hats can be custom-
ized to fit the occasion and the message 
you want to convey.

Remember, the effectiveness of any dec-
orated item, including hats, depends on 
the quality, design, and how well it aligns 
with your brand and target audience. It’s 
also important to consider the context in 

which they are distributed to ensure they 
have maximum impact.

Staying abreast of industry trends is 
paramount in maintaining a competitive 
edge. As fashion preferences evolve, so, 
too, should the offerings in corporate and 
team sales. Embracing emerging styles, 
materials, and decoration techniques can 
create new opportunities for market pen-
etration and brand recognition. GP

Heat-applied 3D-embroidered patches used to replace 3D embroidery stitching on the machine. This 
technique works well when faster results are needed for a 24/7 team store fulfillment.

Heat-applied felt applique makes for a great 
textured style on a low-profile dad cap.

 Choose from 18-, 30-, 54- and 78-inch wide models. Quickly add one or multiple heating chambers 
and extend the conveyor belt to multiply capacity in direct proportion to each module added.

Vastex LittleRed XD-Series 
dryers rocket ink temps up to 
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of conveyor travel and hold 
at-cure temps longer for the 
highest possible rates.

Cure 185+ garments/hr DTG  
printed with white ink, 555+  
with pretreatment or screen 
printed water-based ink or 
discharge, or 1080+ screen 
printed with plastisols.
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Jennifer Cox is one of the 

founders and serves as 

president of the National 

Network of Embroidery 

Professionals (NNEP), an 

organization that supports 

embroidery and apparel 

decoration professionals 

with programs and services 

designed to increase 

profitability and production.

Effective and Proven Sales Strategies
How to increase your sales and customer base

Do you recall how you felt when you 
landed your first decent-sized order for 

embroidered goods? It’s a moment that many 
remember, often because it’s a more profitable 
order than so many other orders you have 
created. It’s a great feeling — you just made 
some decent money, and that’s exciting!

However, getting more orders like that to 
continue to roll in can be challenging. You 
know businesses in your community are buy-
ing decorated apparel. 

The question is, how do you get them to 
buy those products from you? How do you 
create a sales strategy to bring in these profit-
able orders, week after week and month after 
month?

The way to accomplish this is to use sales 
strategies that work. In this article, you’ll find 
four strategies you can use to build your dec-
orated apparel sales.

1. Go back
One of the easiest strategies to 
implement is to go back to pre-
vious, even silent, clients who 

have not purchased anything from you in a 
while and give them a good reason to start 
buying from you again. Review your past cli-
ent list, design a specific offer, and present it 
to your best and past customers. Be sure to 
build in a method to track the effectiveness 
of your offer.

If your list of people to contact is small 
(maybe less than 50), pick up the phone and 
set up a time to meet with them in person. 
If you want to reactivate more than 50 cus-
tomers, send a direct mail piece, a letter, a 
postcard, or an email. 

Wait a day or two, then call the top 50 after 
reaching out to them in writing. Tailor your 
offer to something they ordered previously 
or include something that will go with their 

previous apparel order. Here’s the important 
part: keep track of what you do and how it 
works. If you find something that works, one 
specific email or a specific group of clients 
that responds better than the rest, build upon 
this success so you can repeat it, getting these 
better results.

Once you have an email or call script that 
works well, use it regularly to go back and 
connect with customers you haven’t heard 
from in a while. Due to the nature of dec-
orated apparel and how wardrobes need to 
change with the seasons (at least in many 
regions of the country), if nothing else, you 
can reach out and offer spring, summer, fall, 
and winter apparel choices with very little 
creative thought required!

2. Lowest hurdle 
It is a rare business indeed 
that truly has no need for an 
embroidered shirt for at least 

the owners to wear occasionally. They may 
wear suits to work all week, or they may 
wear industrial apparel uniforms all week, 
but Saturday does come around every seven 
days. And if they own a business, they likely 
have an interest in wearing a casual shirt with 
their logo on it occasionally. This applies to 
men and women!

Many apparel decoration business owners 
let random chance dictate their first sale with 
a new customer. When you are connecting 
with a business owner for the first time, one 
of the first products to show them would be a 
mid- to high-quality sport shirt, presented in 
their company colors or in a color that their 
logo would look nice on. 

Do not show them something that would 
clash with their branding! Once you get their 
logo digitized for embroidery on sports shirts, 
they are now primed and ready to be shown 

A P P A R E L 
D E C O R AT I N G
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dress shirts, sweatshirts, jackets, caps, 
and all the other products and apparel 
you offer.

3. Making up
In the rare instance where 
a customer complains or 
even cancels an order, view 

this as an opportunity rather than a set-
back. This can be a prime chance for you 
to make a profit and cement a long-term 
relationship with a solid makeup or win-
back offer.

Here is what you say when you get the 
complaint: “(Name), thank you for tell-
ing me about how we messed up. Forgive 
us for our mistake. I don’t blame you for 
wanting to cancel the order to teach us a 
lesson. If this happened to me, I’d have 
been even more upset than you are! May 
I make it up to you?”

When they say yes, offer them a spe-
cial gift such as a discount or certificate 
toward their next order or add a bonus 
item that they weren’t expecting. And 
obviously, you should correct the origi-
nal mistake that caused the dissatisfaction 
in the first place.

The key is to try to close and save the 
current sale and give them a good enough 
reason to come back to you for another 
order. Remember, the most expensive 
thing that could happen is that they 
cancel the order and never order from 
you again, leaving them with a negative 
experience. This leaves you at risk of bad 
reviews and negative word of mouth.

The best thing you can do is win the cus-
tomer over and bring them back as a sat-
isfied customer. Regaining their trust and 
confidence with a generous win-back offer 
is much less expensive than the potential 
business lost from a poor reputation in 
your community.

You also need to work with your staff 
to determine the cause of the customer’s 
unhappiness so it can be avoided in the 
future. Some of the most common causes 
are poor communication, the sharing of 
wrong information, or missed deadlines 
— all of which are completely preventable.

4. Referrals
We all know that we should 
ask for referrals, but the truth 
is that we rarely actually do 

it. You have a real opportunity to increase 
your sales and serve an even wider customer 
base simply by asking for referrals.

Start by looking at where your cur-
rent referrals come from. Is there a way 
to streamline what is already happening? 
Maybe you can create a certificate or cou-
pon that you give to existing customers 
with every order.

When that certificate is turned in by a 
new customer, you then send the original 
customer a coupon or special offer. The 
goal is to motivate your current custom-
ers to share the offer with their peers by a 
certain date. Any time a customer com-
pliments your business or says how much 

they love the product or working with 
you, respond like this: “Thank you for that 
great compliment, [Insert Name Here]. 
May I ask, who are two other business 
owners you know who you think would 
be interested in looking sharp?” And then 
be quiet and let them think, and ideally 
share some names with you as referrals.

This is a simple, direct, and professional 
way to ask for referrals. Try it — you have 
nothing to lose, and you may gain some 
great new customers.

Getting more profitable decorated 
apparel orders is well within your reach. 
Your successes are hard-won. It feels great 
to win these orders. By using strategies that 
are proven to work to generate more sales, 
your business will grow — both in terms 
of your customer base and your long-term 
profits. GP
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I don’t know whether it is because my dad 
was a genius with wood or not (he once 

built a garage in an upstairs bedroom, as 
well as almost every cabinet, display case, 
trunk, and more in our house — all with 
hand tools), but I find working with wood 
to be my favorite process on my machines. I 
could never come anywhere close to his level 
of skill, so I take pleasure in my laser work.

Whether you’re using hardwood, soft-
wood, or specialty wood — and whether 
you’re engraving and/or fabricating — 
the opportunities are virtually limitless. 
Although different types of wood all have 
different characteristics, the basic operat-
ing principles apply. Together with your 
graphics software, you can create a myr-
iad of shades, textures, and shapes to make 
your pieces stand out. 

The list of products you can produce 
will be as long as you want, and there 

are opportunities 
to create added value 
to pieces supplied by your cus-
tomers. As always, settings are going to 
depend on both your machine as well as 
your own preferences.

I almost always work with medium 
woods, such as alder, but I also like 
working with hardwoods, such as maple, 
cherry, and mahogany. I’ve also tried my 
hand with specialty woods, such as pur-
pleheart. Softwoods like basswood and 
balsa have produced great results, too. 
Basswood is an example of a wood that just 
can’t seem to make up its mind. American 

basswood is consid-
ered a hardwood spe-

cies, although its sapwood is 
very soft. And then there is wood that 
isn’t actually wood. Technically, bamboo 
is a grass, but when it has been shredded 
and then bonded, it produces a material 
that behaves like hardwood.

I’ll start with the more popular pieces 
I’m asked to produce: plaques for awards 
or special occasions. For cost reasons, I’ll 
usually opt for red alder for these proj-
ects. It’s a pretty consistent wood, rel-
atively inexpensive, and good to work 
with overall. Once you figure out your 

A primer on the best types  
of wood for each project  
& how to use them to  
their fullest potential 
B Y  J O H N  M O R M A N

A W A R D S  & 
C U S T O M I Z AT I O N

John Morman is the owner 

of Celtic Tides in Lexing-

ton, Virginia. He and his 

wife, Mary Jo, have been 

running the shop since 

2005. Morman started 

laser engraving in 2003.

 Working 
withWood
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best settings for what you want to pro-
duce, it’s easy to set up and run. Due to 
a fairly fine and consistent grain, it’s very 
amenable for shading and texturing. I also 
use alder sheet stock for things like orna-
ments, awards, and the like.

 This article details a couple of things 
I’ve learned over the years that may help 
you enhance your pieces. I create the 
graphic, and then run a first pass at a 
slightly reduced power and speed. I then 
adjust my focus so that the piece is closer 
to the lens and run a second pass. This 
creates a slightly 3D effect enhancing the 
graphic. I’m also frequently asked to add 
things to a standard plaque, such as chal-
lenge coins. For the coin recess, use an 
outline thickness of 1.5 points. I’ve found 
that it doesn’t pay to try and get the coin 
flush to the surface of the plaque. You 
start to get into the glued areas where the 
plaque has been assembled, which creates 
a very inconsistent base. Two passes — 
rarely a third — are enough to seat the 
coin and keep it level. 

Use a cement of your choice and remem-
ber to keep the adhesive well inside the 
recess so that any excess doesn’t overflow 
onto the surface of the plaques. If this does 
happen, clean it off as gently and quickly 
as possible. I put some weight on the coins 
to ensure the best adhesion.

I’ve used basswood for “novelty” items, 
and balsa wood to fabricate parts for 
model aircraft and boats. I find that soft-
woods present my biggest challenges. 
These woods burn easily, so it’s crucial to 
get your settings just right to avoid spoil-
ing the appearance of the finished article. 

When you’re manufacturing components 
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for model planes or boats, for example, 
you need to remember that tolerances are 
very tight to maintain the strength of the 
part. So, again, you need to get settings 
just right and not remove any more wood 
than is necessary. Let’s say you’re mak-
ing spars and frames for a wing or hull. If 
you are out of tolerance on each piece, it’s 
possible the wing won’t assemble properly.

I use hardwoods in a variety of pieces. 
For example, I work with a partner to pro-
duce custom guitars and ukuleles. Using 
mahogany for bodies and maple for necks, 
there are a wide range of options available 
to produce custom inlays and artwork for 
the bodies, necks, and headstocks. I’ve 

used hickory for custom pickguards.  
Our store features a Heraldic 
research feature where we can 
identify the coats of arms for 

family names. We reproduce 
these on a variety of items, 
my favorite being engraved 
sh ie ld s  u s ing maple 
blanks. Maple generally 
engraves beautifully, but 
be careful if you get a 
piece with wide-grain 
sections.  The difference 
between dark and light 
grain on maple can be 
extreme, and the result 
can be a very inconsis-

tent finish. A graphic with 
very fine details can result 

in a very poor result if you 
engrave across these thicker 

grain divisions. 
The following is a breakdown of 

types of wood and how they perform 
when engraving:

•	 Bamboo — Bamboo items are con-
structed using shredded bamboo, which 
is then bonded. This results in a mate-
rial that has a very inconsistent finish. 
Using a standard focal length can result 
in widely varying engraving results, but 
by adjusting the focus by as much as a 
¼”, the result is much more consistent. 
There can still be some variations, but 
all in all, the finished piece will look 
much better.

•	 Mahogany — Mahogany can vary in 

A W A R D S  &  C U S T O M I Z AT I O N
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shade from light to very dark. My only 
advice here would be that if your cus-
tomers want a dark plaque, they need 
to be advised that the engraving will 
be very difficult to see. This makes it 
a great candidate for color fill. When 
done correctly, this results in a classy 
finished piece.

•	 Cherry — This engraves beautifully. The 
only long-term challenge with cherry 
(incidentally, maple is the same), is that 
it actually darkens over time. If you 
have it in a place with varied shadows, 
you eventually get a “stripey” appear-
ance. Just advise your customers on the 
topic so they can choose the best place-
ment for the piece in their home.

•	 Hickory — Hickory engraves beauti-
fully, but it is very hard and requires 
great care when cutting with low-
er-powered machines.

•	 Oak, ash, and poplar — I’ve worked 
with all three woods. The pronounced 
variation in the grain of these woods 
makes them unsuitable for most of the 
work I do, but in other applications, and 
with the right settings, great results can 
be obtained.

•	 Purpleheart — This is an example of a 
specialty wood and is very expensive. 
My experience has been that you’ll 
only be asked to engrave a finished 
piece supplied by the customer. Great 
care should be taken when working 
with these woods, and I always use a 
high-quality masking film with pieces 
made with specialty woods.  

Woods will release oils during the 
engraving process. These produce a dark, 
sticky shadow around the graphic. Rather 
than apply a cleanser directly to the piece, 
I use a cloth dampened with the cleanser 
to gently remove the film. I have found 
that applying the cleanser directly to the 
surface of the piece can damage the edges 
of the engraving. When the cleanser has 
been removed and the piece allowed to 
dry, I gently rub in some furniture oil. 
(The exception to this is when I am work-
ing on an item for food use. Then, I’ll use 
a light coat of vegetable or olive oil.) 

As always, happy engraving! GP
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During the pandemic, corporations 
realized that one way to reward and 

connect employees, dispersed to home 
offices and laptops, was to give them gifts 
and awards. Virtual events came to a sim-
ilar conclusion. The way to make attend-
ees feel valued and appreciated was to send 
them an event-themed gift box — a tan-
gible way to make them feel part of some-
thing larger.  

A study conducted by Coresight 
Research and sponsored by GiftNow esti-
mated that the corporate gifting market 
would reach $242 billion in 2021 (when 
the study was conducted) and forecasted 
it would have a compound annual growth 
rate (CAGR) of 8.1% through 2024. 
There was a 60/40 split in the spend-
ing, with 60% going to corporate gifting 
and 40% spent on employee awards and 
recognition.

The lesson of the pandemic seemed to be 
that corporate gifting needed to be more 
than a tub of popcorn or a wine basket 
at Christmas. If a corporation wanted to 
stay connected to and remembered by cli-
ents, they needed to think outside the box 
when selecting corporate gifts, and to send 
those gifts during more occasions than the 
holidays.   

In some cases, useful gifts became more 
the norm. As Lisa Lemonick of New 
Jersey-based Scrappy Dappy Doo says, 
“Most of our corporate companies want 
something usable and less gifty. Hats seem 

A W A R D S  & 
C U S T O M I Z AT I O N
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to be the go-to gift, then nicer shirts and 
jackets following.” 

Gifts that have a utility and that clients 
or employees can use over and over have 
a higher return on investment than some-
thing that simply sits on a desk or is eaten 
in one evening.

When it came to rewarding employees, 
many of whom were now working from 
home, companies needed to do more 
than put a small faux brass nameplate on 
a plaque. Employees needed to be made 
aware that they were appreciated and 
valued, so the gifts needed to create an 
emotional connection. Whether the gift 
was for a corporate client or a corporate 
employee, it needed, and still needs to be, 
about relationship building.  

Since giving gifts and recognition to 
both corporate clients and corporate staff 

has increased in importance since the pan-
demic, where does that leave the creators 
of corporate gifts and those vying for a 
piece of the market? A few things stand 
out from the 2021 study:
•	 Gift cards are still the No.1 gift-giving 

choice — In the study, physical (51%) 
and digital (48%) gift cards were the 
two most purchased items over 12 

months. This makes sense. A gift card 
is a gift that is somewhat specific but 
generic enough that the receiver can’t 
find something they like and want.  

•	 Events can be fertile ground for corpo-
rate gifting — While in-person events 
have returned, many events have stayed 
digital or gone to a hybrid format. One 
lesson learned from the pandemic was 
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that gift boxes are a great way to show 
appreciation and increase attendee 
engagement.  

•	 Companies are willing to spend more per 
gift given — The study showed that 
companies were spending between $75 
and $100 per gift. The desire seems to 
be for higher quality and more memo-
rable gifts.  

So, what does this all mean for compa-
nies that want a piece of the corporate gift 
giving or employee gifting and rewards 
business? There are a couple of takeaways. 
The first one: be creative. Corporate gift 
buyers, whether they’re buying for a huge 
corporation or a small one, are looking for 
companies that think outside the box to 
supply their gifts.  

Let’s take gift cards for instance. The 
study showed many corporate gifters are 
looking to go that route, but a lot of dec-
oration shops may wonder how gift cards 
fit into their marketing scheme. When it 
comes to corporate gift giving, there may 
be options. Perhaps this means making 
up three or four different gift packages at 
the same price point and offering cards so 
employees can choose which basket they 
want, or you could offer garments with the 
company logo and a gift card for additional 
personalization, such as a monogram.  

A second takeaway is the rise of virtual 
and hybrid events. This can be fertile 
ground for decoration shops and some-
thing many of them may have ignored 
or not thought of in the past. This trend 
will continue and, as attendees get more 
and more used to getting gift boxes or 
bags from events they attend, more and 
more events will have to jump on this 
bandwagon. Keep in mind that an event 
doesn’t have to be huge for the showrun-
ners to want to have something to give to 
attendees. There may be local conferences 
or events in your area who are looking for 
gifting options.  

The fact that corporate gift buyers are 
also willing to spend more per gift is a pos-
itive sign.  For those interested in enter-
ing this market, it might be a good idea to 

A W A R D S  &  C U S T O M I Z AT I O N
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have gifting ideas at several price points. 
When you pitch, start with your highest 
price point and work downwards.  While 
it is unlikely that the days of tacky, cheap 
corporate or event gifts are entirely over, 
companies and events are waking up to 
the idea that sometimes more is more, and 
that gifts that make a statement or impres-
sion are better values in the long run. As 
this becomes more apparent, more compa-
nies are going to be willing to pay the price 
for higher quality and higher impact gifts.  

Another fertile area is employee rewards 
and awards, and here the price point and 
quality markers have gone up. It’s not 

enough anymore to put a faux brass plate 
on a plaque that simply gathers dust in a 
hallway. Given the current labor market, 
employees now have more options than 
ever, and they want to feel that they’re 
valued and appreciated where they are.  
Companies that want to preserve their 
workforce are serving that need with high-
end corporate gifts and more meaning-
ful awards and rewards. Whether it’s an 
onboarding gift box or an employee of the 
month award, companies know the bar 
has never been higher.  

The question for shops that want a piece 
of this market is how to capture that piece. 

The place to start is most likely with what 
the shop currently offers or could offer:
•	 What products can you easily make? 
•	 What things can be combined to create 

a gift box that is both unique and high 
quality? 

•	 Is there a particular business niche or 
gift niche that you can best serve? 

Look for the low-hanging fruit first.  
What can you easily do or create without 
a lot of rejiggering of your shop processes 
or products? Next, look at venues where 
you can sell the gifting options you’ve 
created. Are there businesses in your area 

A W A R D S  &  C U S T O M I Z AT I O N
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that could use what you have to offer? Do 
you want to devote part of your website to 
online sales of corporate gifts? 

Are you willing to work with clients to 
create unique and one-of-a-kind gifting 
options, or would you rather create pre-set 
packages and only sell those? Some corpo-
rate gift buyers may like the ease of hav-
ing preset packages from which they can 
choose, so most of the choice and stress of 
choosing is removed. Others might want 
to build their own exclusive packages from 
the ground up. The preset packages may 
have a lower price point, but they will also 
require less work to create. The bespoke 
options will, most likely, require more 
work on the part of the shop, but they’ll 
also probably sell at a higher price point.  

Make sure that you share the gift options 
you create on your social media feeds. You 
never know when one company will see 
something you’ve done for another and 
reach out. It’s also a good idea to make 
sure you keep in contact with all the gift 
buyers from the companies you serve.

Lemonick says the first way her com-
pany finds corporate gift buyers is through 
posting on social media and getting calls 
from people who’ve seen their posts. “The 
second way,” she says, “is usually from pre-
vious customers who have switched jobs, 
so we assist them in their old job and then 
we move to their new job with them.” 

Given her experience, it is evident that 
it pays to keep your contact list current 
and to stay in touch with the news about 
current buyers.  

Corporate gift buying, whether for cli-
ents or employees, is an ever-growing 

market and, as with many things, the pan-
demic changed the focus and the needs 
of the market in a variety of ways. If your 
shop is looking to capture a piece of this 
market, focus on unique gifts that have 
long-lasting utility.  

Provide gift options at a variety of price 
points and decide whether you’re going 
to offer only sets you’ve already created, 
bespoke packages, or a combination of the 
two. Make sure to create a contact list of 
gift buyers and keep it current, tracking 
job changes when they happen. This mar-
ket is vibrant and ever-growing, so your 
efforts should result in a significant return 
on your investment. GP
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B U S I N E S S 
S T R AT E G I E S

The law of intentionality: No accom-
plishment or goal of worth is reached 

by accident. It requires an intentional 
effort to reach our goals and have a max-
imum impact on our lives and add value 
to others’ lives, too. Intentional leaders 
are in the people business first, and their 
industry second, to add value to everyone 
they encounter.

Not a genius
I have a confession to make. In high 
school I wasn’t the smartest person in my 
class. I had high grades in a very com-
petitive environment. I made the dean’s 
list and the honor roll frequently, but I 
didn’t score high enough to be at the top 
scholastically.

I was, however, one of the most inten-
tional students in a structured military 
school. My sophomore year, I decided to 
run for “Funniest Man on Campus” and 
won by a landslide. (Is anyone surprised?) 
The next year, I entered the race for school 

vice president, and I had to write an arti-
cle about the race from an insider’s view 
for the school paper. Once I figured out 
how to get students to vote for me, I won 
again. I graduated as the most decorated 
ROTC officer in our school. 

I was very active in church. I partici-
pated in choir, drama productions and 
community activities — all with a goal 
attached to them: to use my intentional 
creative skills to add value to others — 
and that continues today.

The clients and leaders who bring me 
in say their people seem to lack the moti-
vation to develop a productive daily rou-
tine. They know what they should do but 
allow other concerns to get in the way. It 
speaks to priorities and self-discipline, but 
often indicates a lack of focus. Many peo-
ple don’t live intentional lives.

Our daily routines are often interrupted 
by distractions. If you have been work-
ing from home during the pandemic, you 
are realizing what most of us who worked 

from home knew for years: home offices 
lend themselves to distractions. It is hard 
to be intentional when minor disturbances 
constantly call your attention away from 
accomplishing major tasks. 

If you live an intentional life, you will 
find yourself ignoring many distractions 
that will eventually take care of them-
selves. Intentional people know that if 
they focus on their purpose for business 
(or life), everything else will fall in line 
behind those priorities. 

Momentum makers
Intentional people are self-motivated, and 
momentum has become their best friend. 
Motivation often makes large problems 
smaller. Motivation makes you excited to 
accomplish each task and see it through 
to the finish. Motivated people generate 
their own momentum — and momentum 
takes care of many distractions.

Are you a “momentum maker?” 
Intentional sales leaders are momen-
tum makers. Intentional service leaders 
are momentum makers. I compare it to 
something you have in your house. Look 
at the thermometer in your work area. 
What is the temperature? The thermom-
eter is influenced by what the thermostat 
is set on for that area. Many people are 
thermometers, allowing something else 

Intentional6Key Characteristics

Leader
of an

How to reach  
business goals through  
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to influence their mood or environment.
A thermostat influences the thermom-

eter. It tells the thermometer what to do. 
I would rather be a thermostat instead of 
a thermometer, merely reacting to what 
happens around me. Are you a thermo-
stat or a thermometer?

“The world is a danger-
ous place. Not because 
of those who do evil, but 
because of those who 

look on and do nothing.” 
— Albert Einstein

Intentional sales leaders have a passion 
to be significant and contribute to the 
lives of others. They seek to add value to 
the world around them with their talents 
and skills. They want to make a difference. 
Check out these six characteristics of an 
intentional leader:

1 Intentional leaders 
are purpose-driven.

They know their purpose in life and want 
to take steps to accomplish that purpose 
every day. They know who they are and 
what they can do to add value to others. 
If they are good at their purpose, then 
they have found a way to contribute and 
get people to pay them for it.  They don’t 
wait to get “good” at something to start 
accomplishing their purpose. 

What are you good at doing? Don’t wait 
to start until you’re good at it; start now to 
become not only good, but better. Know 
your purpose and start using what you 
have. Spend time each day or each week 
getting better at your strengths. Put aside 
your weaknesses and focus on getting bet-
ter, just as an artist practices drawing sim-
ple objects or a hockey player practices 
taking the shots they are great at making.

2 Intentional leaders are never 
satisfied with the status quo.

They work outside of their comfort zones. 
Stretch yourself to gain new ground every 
day. Be so uncomfortable with yester-
day’s accomplishments that you want to 

exceed them today. Never rest on your lau-
rels. Consider how many championship 
teams fail to repeat the next season. They 
sit back, sign autographs and lose the com-
petitive edge. Repeat champions never for-
get what got them to the top. They stay in 
shape, keep their daily routines, and set a 
repeat as their goal.

3 Intentional leaders see 
success as an ongoing 

journey, not a destination.
This speaks to your view of success. If it 
is a destination, you will almost always 
fail to reach it — or put off getting there. 
However, if you see success as a journey, 
each day holds a new step to take.

Prioritize the important tasks that it 
takes to be successful daily. Entrepreneur 
Jim Rohn suggests making an “I should” 
list. These are things you should do. It has 
more impact than a to-do list. Make an “I 
should” list and start on it today. You can 
look at most people’s daily agenda and tell 
if they live intentionally or bounce from 
one circumstance to another like a pinball.

4 Intentional leaders arrange 
their daily agendas according to 

their purpose and never defer from it. 
Show up each day ready to accomplish 
something, whether it is your sales goal for 
the day, your management goal to train 
others to grow in their abilities, or your ser-
vice goals to help a specific number of peo-
ple get better service from you. Add value 
to others and you will always find a sense 
of accomplishment and gain momentum. I 
guarantee that if you spend your time help-
ing other people, you will have an improved 
attitude and success each day. Remember, 
you’re in the people business.

5 Intentional leaders 
are self-disciplined.

They are strong in setting personal bound-
aries. Their goals stretch them and are 
attainable with effort. Where do you want 
to be in three years, five years, next year? 
What steps will it take to get there before 
tomorrow to start that journey? How can 
you be an intentional individual in your 
field or on your team? How can you be so 

goal-oriented that even the distractions are 
in awe of your purposeful actions? What 
sacrifices need to be made to focus on what 
is most necessary to meet your goals?

6 Intentional leaders are 
passionate about being 

the best they can be daily. 
Think about how you drive over speed 
bumps. You slow down, take the bump 
slowly, and move on. Do you ever look 
back at the impediment? Of course not! 
Intentional leaders turn roadblocks into 
speed bumps and move on, never looking 
behind. 

Remember the last time you made a 
sale? Or the last time you achieved an 
award for outstanding service or recogni-
tion? Remember how great you felt with 
the next task? That was a choice you made 
based on your feelings. 

Intentional people know how to make 
the same choice every day. They do not 
allow their feelings to make it for them. 
That is self-discipline at its best. Your 
passion for success sets the pace for 
intentionality.

“No one stumbles upon 
significance. You have 

to be intentional.” 
— John Maxwell

How can you be intentional about clos-
ing more sales today? How can you be 
intentional about being better at leading 
and equipping others today? How can 
you be intentional about giving better 
customer service to the next person you 
encounter? How can you turn the graphics 
business you do into the people business?  

Most importantly, how can you be 
intentional about your attitude toward 
work, the people you work with, the cli-
ents you meet, and the circumstances that 
arise today? What can you do to take con-
trol and live intentionally each moment 
going forward?

As you live intentionally, you will contin-
ually find that your passion is what carries 
you and that life matters more each day. GP
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So, what is up with this recent pre-
sentation of mummified “non-hu-

man” specimens in glass containers to 
Mexico’s Congress, apparently discov-
ered in Cusco, Peru? And what about the 
cascading amount of data on UFOs (now 
called UAPs, which stands for unidenti-
fied anomalous phenomena) that started 
in 2021 with new videos and a whis-
tleblower claiming our government has 
alien craft and bodies?

While the Pentagon and other spokes-
people tell the media these are false claims, 
what opened this deluge of stories, atten-
tion, and press accelerating UAP sightings 
after a dribble of conspiracy stories since 
the late 1940s? 

As a child of the space program in the 
1960s, I believe the odds of other life in 
space are very high. Plus, at the age of 
13, while laying on a stone fence gazing 
into the dark, starry skies of West Texas 
one summer, I saw a bright, moving object 
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How we spend our 
days is, of course, 
how we spend 
our lives.”— Annie Dillard
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at a high rate of speed stop and reverse 
direction without a pause. I don’t have a 
solid explanation for what I witnessed, 
but I have no doubt that I saw something 
and experienced it in clear detail. But, I 
digress.

Distraction reaction
What I do believe is what we’ve been 
recently exposed to (along with countless 
other notable events) are distractions. It 
doesn’t matter whether they are real or 
imagined. I think there is a constant con-
ditioning exposure we are now all accus-
tomed to from smartphones, the internet, 
cable TV, radio, and other media.

Is it not interesting that in the last few 
years, each time a distressing news event 
on the economy, politics, education, 
reproductive rights, populism, inflation, 
armed conflict, the climate, or other con-
troversial topic comes out, there is an 
immediate and increasingly bizarre event 
that follows it? 

Sensational news stories distract us 
from real crises. Distractions are inevi-
table. Some people believe distraction, 
and biased news especially, is ruining 
our country. I wouldn’t go that far, but I 
believe we are losing sight of what really 
matters.

What does this have to do with your 
business? Are distractions hurting you 
and your team more than you realize? 
Distractions cost money. They can have 
a negative impact on productivity and 
focus. They can make it harder to con-
centrate on tasks and complete them effi-
ciently. It’s critical that you minimize dis-
tractions whenever possible. What should 
you do to get back your original focus?

Create a dedicated workspace — Even 
if you have employees who work 

remotely, encourage them to have a des-
ignated area to minimize distractions.

Set clear goals — Breaking down 
goals into bite-sized, smaller, man-

ageable tasks can make them less over-
whelming and easier to focus on.

a collector of mindless and mundane men-
tal trivia.

When I was younger, I had a photographic 
memory which helped me shortcut my nat-
ural tendencies for laziness and procrastina-
tion. Time is a cruel mistress, however. I can 
still see page details from my physical sci-
ence textbook in the eighth grade, but I can-
not tell you what I had for lunch yesterday. 
And I remember the date the Magna Carta 
was signed: June 15, 1215. (My birthday is 
June 14, so it’s not too much of a stretch.)

Hyperfocus can be a potent tool as a 
business owner. It can amplify produc-
tivity and help you spark innovation to 
drive business growth. Plus, it can fuel 
creativity and help you accomplish more 
than your competitors.

This laser focus can create a high activity 
level to help you work whenever and wher-
ever as needed. Some think hyperfocus is 
a superpower. Others think it might be 
like kryptonite if it accounts for vast peri-
ods of time spent on distractions to dodge 
unpleasant responsibilities. So, what do 
you do if you have hyperfocus? What can 
you do to manage your superpower? 

1 Identify and investigate — Increase 
your self-awareness through learning 

about emotional intelligence. What does 
hyperfocus look like for you? Do you neglect 
self-care? How do you respond to interrup-
tions and distractions? Are you focusing on 
an interesting task or avoiding something 
unappealing? With practice, you can learn 
to exit mindfully from an episode.

2 Plan and prioritize — List all your tasks 
for the day and the week. Put them in 

priority in terms of urgency or importance. 
Assign the urgent tasks first, followed by the 
important ones, and arrange them in blocks 

Use time management techniques — 
Try focused bursts with short breaks 

in between to help improve productivity.

Minimize digital distractions — 
Turn off notif ications on your 

smartphone and use website-blocking 
software to reduce the temptation to 
check social media or surf browsers.

Practice awareness and mindfulness 
— Deep breathing, meditation, and 

other mental calming techniques can 
improve focus and reduce distractions. 
Find strategies that work for you.

My wife, Nita, has long asserted that 
I have a distinct tunnel vision. Not the 
loss of peripheral visual field, but the kind 
where once I’m engaged in a time-sensi-
tive task, the building might burn down 
around me without me noticing.

It can be very advantageous when con-
centration is important under pressure, but 
it can have drawbacks since it can limit my 
perception of the environment or make me 
miss certain details. I have learned to strike 
a balance so that I can maintain some situ-
ational awareness and evaluate alternative 
ideas that are not mine.

I strongly believe that many entrepre-
neurs have this intense form of mental 
concentration and visualization to some 
extent.

Whether you call it being in the zone or 
automatic attention, this laser focus attri-
bute causes time to fly and can even be 
euphoric. I think it can be central to your 
success if you can control it. 

Being hyper-focused has allowed me 
to be a goal-driven top salesperson, an 
above-average athlete, a writer, a passion-
ate marketer, a subject matter expert, and 
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of time in your day. Limit the tasks you can achieve so you will feel 
more accomplished.

3 Improve time management — Use every tool at your disposal: 
your phone, computer, banners across the screen, clocks, tim-

ers, or whatever works for you. For my wife, she still relies on Post-it 
notes. Keep your planned, structured breaks to stay on track.

4 Find an accountability partner — You don’t have to be in it 
alone. Ask someone in your life that cares about you (a fam-

ily member, friend, colleague, or mentor) to check in with you. 
This can help break up periods of hyperfocus. Support is critical 
to all phases of success, including this one.

I have found a few other tips to help you stay focused on your 
business and eliminate distractions.
•	 Find a mentor — Engage with an experienced mentor and ask 

them to help you set goals, gain perspectives, and inspire you 
to aim higher.

•	 Be careful when multitasking … or don’t do it at all
•	 Constantly reevaluate your priorities — Prioritizing tasks is a fine 

art and is crucial when you are facing new challenges.
•	 Create a realistic timeline and plan for your business
•	 Just say “No.” — If you say yes too often, you may struggle to 

stay focused. It is important for you to learn to say no and allo-
cate time for yourself.

•	 Delegate tasks responsibly
•	 Save time with better tools and software — Technology can be 

your friend when running a business. Look for tools, apps, and 
software that can make your life easier and automate tasks.

•	 Keep a positive attitude
•	 Eat a healthy meal with protein for breakfast and lunch — Your 

body needs fuel and energy, and your brain needs sugar through 
carbohydrates to work at peak efficiency. You don’t see profes-
sional athletes go to a workout or game without eating properly!

•	 Outsource services if possible
•	 Clean up your desk — A cluttered work area can affect your 

focus and organization
•	 Consider how you manage your team — Micromanagement can 

undermine your autonomy and motivation

Once you minimize distractions, you will have a real chance 

at having a work-life balance. It will help with stress, improve 
your overall health, and increase energy and focus. You might 
even reduce your health-care costs — and I painfully remember 
that was one of the largest monthly expenditures in our business.

Improving productivity and efficiency are critical to success. These 
byproducts will help you recruit and keep great talent in your orga-
nization. We all seek job satisfaction. As a boss, it is our job to help 
employees boost their confidence in their performance each day.

The average person will spend about 90,000 hours at work over 
a lifetime — or about one-third of their life. So, let’s get started 
on eliminating distractions. We don’t have time to waste. GP
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Content Awareness
New methods for duplicating and replacing content

In the past, before graphics software was the 
mainstream method of manipulating images, 
photographs were considered an accurate rep-
resentation of a moment in time. Photos con-
veyed a kind of indisputable truth.

They were usually taken at face value 
because credible changes to a photographic 
image required complex, labor-intensive 
camera and darkroom techniques, and a 
steady hand with an airbrush — skills that 
only a few creative professionals possessed. 
I remember, growing up in the 1950s, the 
term to describe altered photographs was 
trick photography.

Nowadays, of course, trick photography is 
much easier using sophisticated image edit-
ing software such as Adobe Photoshop or 
Corel PaintshopPro. The accessibility and 
ease of digital photo manipulation have chal-
lenged the credibility of the photographic 
image. What was once considered absolute 
visual proof is now often open to specula-
tion and scrutiny.

As the software evolved, new techniques 
have appeared that can generate amazing, 
eye-popping effects. Over time, the tech-
niques have become more and more auto-
mated, as if the software has a mind of its 
own! And, in fact, it does.

Intelligent robots?
What can I say? Artificial intelligence is on 
everyone’s lips nowadays. Will the world soon 
be overrun by intelligent robots? Well, let’s be 
realistic. The solution to content replacement 
to make photographic alterations undetect-
able is partially due to the intuitive nature of 
the software that makes seamless composit-
ing possible.

But make no mistake, it isn’t a matter of 
simply pushing a button and, voila, mis-
sion accomplished! Content replacement 

continues to require a significant amount of 
skilled operator input and an adept knowl-
edge of the intricacies of the software.

What I will present are a few techniques 
for seamlessly altering and replacing content. 
Some of the techniques I’m about to describe 
are applied manually. Some are semi-auto-
matic and one is completely automatic. I’m 
using Adobe Photoshop CC2023 to demon-
strate these techniques, aptly named Content 
Aware. Corel PaintshopPro has similar fea-
tures called Magic Fill.

Basics
Before we get into the actual techniques, 
let’s focus on basic considerations for seam-
less editing. The three most important points 
to consider when adding or replacing picture 
content are: 
1.	The edges of the new content blend per-

fectly with the adjacent regions where they 
are placed and are completely undetectable.

2.	The colors of the new content perfectly 
match the colors of the target image.

3.	The light source is consistent on both the 
source and destination content.

The first two considerations can be easily 
controlled. The light source, however, is a bit 
more of a challenge to manage. Light can 
shine from anywhere on the image: top, bot-
tom, left, right, or center. There is also ambi-
ent light that illuminates everything.

Depending on the origin of the light, shadows 
need to be cast in the opposite direction of the 
light source. Highlights and reflections should 
be located on the same sides of the content of 
both source and destination images. If possible, 
choose images whose light sources are similar. 
A more radical approach is to flip or rotate the 
source content, so the light source corresponds 
to the destination image (see Fig. 1).

B U S I N E S S 
S T R AT E G I E S
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Layers
Composites are layer-based. Separate con-
tent resides on individual layers. Layers 
ensure that content remains isolated and 
easily selectable. The ability to target and 
manipulate a component of the image is 
a crucial part of the workflow.

Since layers are flexible units, their con-
tent can be moved, scaled, rotated, or oth-
erwise transformed and even repositioned 
forward or backward within the picture 
plane. Furthermore, many of Photoshop’s 
features are layer-dependent, guaranteeing 
flexibility throughout the workflow.

Collage
A composite is created with images from 
multiple sources. Another word for a 

Fig. 1: Flip or rotate the 
source content so the 
light source corresponds 
to the destination image.

Fig. 2: When using the Clone Stamp tool, the area 
being copied displays a small cross to indicate the 
sample point. The area being painted displays a 
circle that indicates the brush size.

Fig. 3: The Clone Stamp can be precisely 
configured using the Clone Source panel.
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composite is a collage. Artists have been 
making collages since the mid-19th cen-
tury. Back in the day, collages were made 
from cutout pieces of paper pasted together 
to form an image (see Fig. 2). Nowadays, 
the digital collage workflow is faster and 
more versatile, providing a vast array of 
extraordinary features that enhance the 
credibility of the composite.

Cloning 
The simplest and most manual method for 
replacing image content is to paint with one 
of the clone tools. The clone tools found 
in the Tools panel are designed to work 
on smaller regions of an image. They are 
applied with a brush; therefore, their per-
formance is dependent on the brush’s size, 
shape, opacity, blend mode, and dynamics.

Three tools sample and deposit pixels: 
the Clone Stamp, which copies the sam-
pled area and paints it to a destination area; 
the Healing Brush, which copies the sam-
pled area and blends it into the destina-
tion area; and the Patch tool, which cop-
ies larger areas and pastes them seamlessly.

When cloning with the Clone tool or 
Healing Brush, use a soft, round brush. 
The feathered edge will blend into the new 
area more smoothly. Drag the cursor inside 
the selection. Hold the mouse button down 
and drag to paint with the pixels.

Notice that the area being copied dis-
plays a small cross to indicate the sample 
point. The area that is being painted dis-
plays a circle that indicates the brush size 
(see Fig. 2 on page 53). Inside the circle 
is a preview of the content that is applied.

As you move the brush across the image, 
the cross follows the circle and maintains 
a constant distance. You’ll usually have 
to sample more than once if unwanted 
adjacent areas of the sample appear on the 
target region.

Clone Source
The Clone Stamp can be precisely config-
ured using the Clone Source panel (see Fig. 
3 on page 53). This panel controls the off-
set of the sample point — the X and Y val-
ues determine the distance in pixels from 
the cursor that the sample will be taken. 
The height, width, and angle of the sample 

Fig. 4: A new window shows where the new content is being sampled, indicated by a green 
translucent mask that can be erased or added to with the brush tool to refine the sampled area.  
A live preview window displays the results as the mask is manipulated.

Fig. 5: The Content Aware Move tool automatically selects and replaces content when a selected area 
is moved.

Fig. 6: The Content Aware Scale tool adds, subtracts, or combines pixels together when the image is 
scaled to produce an undetectable, seamless blend.
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can also be controlled so you can increase 
or decrease the size of the sampled area or 
change its shape and angle. The opacity of 
the clone can also be varied, which can be 
a real asset when trying to blend edges. 

Content Aware Fill
The Content Aware Fill (CAF) command 
provides an elegant method for replacing 
selected content. It is an intuitive feature 
that assesses the color values of the edges 
of a selection and replaces the interior with 
pixels it finds throughout the image. It 
usually creates a seamless blend.

Start by selecting the area on the image 
that is to be replaced. Slightly overlap the 
selection outline on the adjacent regions 
around the selection by just a few pixels 
to better determine the new fill content.

Choose Content Aware Fill (CAF) from 
the Edit menu. The CAF feature assesses 
the color values of the pixels on the out-
side edge of the target area. A new window 
appears that shows where the new con-
tent is being sampled, indicated by a green 
translucent mask (see Fig. 4 on page 54). 
The mask can be erased or added to with 
a brush tool to refine the sampled area. A 
live preview window displays the results 
as the mask is manipulated.

Most of the time, CAF works well, pro-
viding that the target area is not too large. 
If the results aren’t perfect, you can always 
go back and tweak the filled areas with the 
Clone Stamp to manually retouch smaller 
areas that have unwanted content.

Content Aware Move 
This is a relatively new tool that is found 
in the retouching tool cluster along with 
the Spot Healing brush, Healing brush, 
and Patch tool. Simply stated, it replaces 
content when a selected area is moved. It 
uses a similar algorithm as the CVA fea-
ture but doesn’t have the added control 
of the mask.

Choose the tool. Select an area by 
dragging around it. Drag the selection 
to a new location and click the com-
mit icon. That’s it! The original selected 
area is filled with content selected from 
the image. The moved content is depos-
ited in the new location (see Fig. 5 on 
page 54).

Content Aware Scale
One more Content Aware feature that 
can cut work time is the Content Aware 
Scale (CAS) command. It resizes the 
exterior areas of the image and pro-
tects important details. The CAS fea-
ture examines the image area and 
accurately determines which areas are 
important and which are not. It then 
protects the important areas as the 
image is rescaled. 

CAS works best with photos that con-
tain large areas of less detail, such as 
vast blue skies, grassy fields, bushy land-
scapes, or open water. The software can 
add, subtract, or combine pixels together 
with fewer noticeable glitches (see Fig. 6 
on page 54).

Sky Replacement
A new feature that automatically replaces 
boring, empty skies with dramatic, 
exploding sunsets and intense cloud-
scapes is the Sky Replacement command. 
It’s fully automatic. You don’t even have 
to select the sky! Open an image that 
has a lackluster sky and choose Sky 
Replacement from the Edit menu. In the 
control panel, choose a sky image from 
the menu.

There are three categories: Blue Skies, 
Dramatic Skies, and Sunsets. As you 
choose, the new sky appears in the image 
window in real time and is scaled to per-
fectly fill the area. Drag the sliders to 
modify the sky’s characteristics.

You can even modify the foreground 
areas to better enhance ambient light. Sky 
Replacement is one of those slick new fea-
tures that regularly appear as the software 
evolves. It cuts labor time and encourages 
experimentation (see Fig. 7).

Transform reality
Replacing and modifying image content 
is a big part of the magic of image editing. 
Seamless editing, when done correctly, has 
the potential to transform the reality of 
an image.

These intuitive techniques are most 
often a source of creative fun as we employ 
our imaginations to invent or modify new 
fanciful realities. The ability to make these 
images look so realistic and natural should 
motivate you to experiment with them. GP

Fig. 7: A new feature that automatically replaces lackluster, empty skies with dramatic, exploding sunsets and intense cloudscapes is the Sky  
Replacement command.
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SMALL FORMAT,
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AWT is the biggest name in small-format graphics 
screen printing with popular models like the AWT 
Screen-Eze™, American S-912™, American 
Cameo™, AWT Accu-Glide™ and Seri-Glide™ that 
deliver years of trouble-free service in production 
environments.

•	 Legendary durability and reliability
•	 Options and accessories to customize your system
•	 Proudly manufactured in America
•	 Shorter delivery times than other manufacturers
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NUBLEND® 

FLEECE
The 10 new colors in our NuBlend® Unisex Hooded Sweatshirt 
are the perfect complement to your most inspired designs.
And the pill-resistant, high stitch density fleece ensures 
outstanding print performance you can count on.

SEAMTEK W-900 AT
Premier Industrial Fabric Welding Machine

We know how.Learn More
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Howard Potter has worked in 

the promotional industry for 

20 years, from designing to 

building brands and a family-

owned business. He is the 

co-owner and CEO of A&P 

Master Images LLC with his 

wife, Amanda. Their company 

offers graphic design, 

screen printing, embroidery, 

sublimation, vinyl graphics, 

and promotional items. 

Howard, his family, and the 

business reside in Utica, New 

York. For more, please visit 

masteryourimage.com.

Making Moves With 
the Next In-House Process
Breaking down the ROI on UV printing technology

Over the past 20 years my wife, Amanda 
Potter, and I have been in business, we have 
not only watched technology evolve in our 
industry, but we have also watched the pro-
motional companies we work with grow. 
However, we have simultaneously watched 
some of these companies fail at keeping up 
with a quality standard or meeting in-hand 
dates, which in return can cost us our cus-
tomers. What have we been doing about it? 
We have been researching and slowly bring-
ing the processes in-house to not only give 
our customers options but also to handle all 
of their needs.

Earlier this year we got our direct-to-film 
(DTF) process up and running, which gives 
our customers a full-color printing option 
for the price of a two-color screen-printed 
item. In just eight months, we have already 
produced $400,000 in production, and we 
did not start promoting the process until 
February of this year. The process has now 
outproduced screen printing. We are pro-
jecting that by the summer of 2024, we will 
need to look at ordering another 24H4 from 
Coldesi, since all of our customers are loving 

the look, feel, and turnaround time using the 
DTF process.

Over the past few months, while the DTF 
process was exploding for us, we had some 
promotional orders approved by customers 
for custom golf balls, baseballs, etc. Each 
order that was placed was not only a decent 
sized sale of $3,000 to $8,000, but they were 
also all rush orders and we sourced promo-
tional companies for each job and paid each 
one upfront. Unfortunately, after they prom-
ised they could get the job done, we found 
out they didn’t have the capacity to do so. 
They called telling us after the fact that they 
could not complete the job in time. This hap-
pened several more times, and we are not a 
company that misses deadlines.

As this was happening, we were able to 
use our DTF process on some items like tote 
bags, umbrellas, can koozies, and so much 
more. As each promotional company failed, 
it forced me to start researching how these 
products are customized and look for the best 
manufacturer to work with. I reached out 
to a few of our blank stock suppliers, and 
they gave me a list of who to check out since 
the next process we needed to get into was 
UV printing. The nice part about this pro-
cess is you can literally print thousands of 
items with it.

I spent close to a month working with 
LogoJET. I have had the pleasure of work-
ing with Merrie Matson from LogoJET as 
my sales representative. Matson has a wealth 
of knowledge and if there is something she 
does not know, she will get you the answer. 
From the first day I started working with her 
and their company on getting information 
on the machine, I knew this was the com-
pany we would want to work with long term. 
Every question mattered to them, and their 
response time was always quick.

B U S I N E S S 
S T R AT E G I E S

An example of the detail 
you can get with sponsor 

logos on apparel.
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After several phone calls and emails, 
we set up an online demo meeting to see 
how the UV printer operates. The software 
from the demo looked super easy to use 
and very similar to vinyl printer software. 
Additionally, the demo made it clear that 
setting up the machine to run different 
products was a smooth process. These are 
all things I was looking for in a vendor. I 
needed a process that not only could print 
thousands of different items but would be 
easy to teach our team to use.

The machine we decided to go with was 
their LogoJET UVx90R-SE, which has a 
product clearance of 6” for height and a 
printer bed print area of 24” X 36”. This 
machine is 25% faster than its previous 
model. We could have gone with another 
smaller model, but we have learned as a 
company that we are better off buying the 
larger machines and growing into them, 
rather than taking a chance at buying them 
and maxing them out in a few months. 

Our company subcontracts out around 
$500,000 in promotional orders a year, 
so we knew that this one machine alone 
could help bring a minimum of 80% or 
more of that production back in-house 
— keeping our existing team busier. The 
machine’s cost is about $64,995, with 
approximately $3,000 more for backup 
parts, supplies, and extra trays to exper-
iment with different products that you 

think you will be printing on using the 
machine. You should always buy extra 
parts like an emergency backup kit. In 
the case that something does happen, you 
are only down for a few hours and not a 
few days. We do this with all the machines 
we own. 

To understand the return on investment 
here: shoot high and say at worst (with 
the model we picked) you spend around 
$70,000. Take the monthly machine pay-
ment and divide it into the number of days 
your company operates per month. In our 
case, this is a minimum of 22 days, which 
equals your daily cost of the machine. For 
our business, that amounts to approximately 
$1,150 divided by 22 days, which equals 
$52.28 per day for the machine loan. You 
can make that back just by printing one 2’ X 
3’ yard sign per day. We always break down 
the yearly, monthly, and daily math, in addi-
tion to figuring out how much work it will 
take to make the monthly payment back. 

Another product we sell a lot of is Polar 
Camel tumblers. The machine can handle 
close to 96 tumblers per hour depending on 
the size of your artwork. When calculating 
return on investment, we always lowball the 
number to be safe. Even if you figure you 
are only producing 72 pieces per hour at a 
minimum net profit of $4 per cup, this nets 
you $288 per hour, which means you only 
have to run the machine for four hours at 
this volume to make the monthly payment. 

No matter the size of your company, 
if you are looking for a new process to 
expand the product options to your cus-
tomers, I suggest looking into UV printing 
technology. The investment will help you 
keep more work in-house and allow you to 
continue to grow and meet the demands 
of your customers’ needs. GP

DTF on safety vests.

DTF on a 
cooler bag.

DTF on can koozies.

DTF on a tote bag.
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The 2024 GRAPHICS PRO Guide is the most 
comprehensive list of recognized suppliers you can 
find. This sourcebook is meant to quickly and easily 
connect you with the leading companies throughout 
the graphics industry, allowing you to run your 
business efficiently. The guide is packed with 
contact information, company descriptions, 
and more for you to keep available all year long.

VERIFIED SUPPLIERS

GUIDETHE
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1ST STREET GRAPHICS INC  
Manufacturer

1205 S 11th St
Saint Joseph, MO 64503-2567
http://www.1ststreet.com
800-530-5909 • 816-233-4567

2/90 SIGN SYSTEMS  
Manufacturer

5350 Corporate Grove Dr SE
Grand Rapids, MI 49512-5500
http://www.290signs.com
800-777-4310 • 616-656-4310

4EVER PRODUCTS  
Manufacturer

4495 W Vernal Pike
Bloomington, IN 47404-9333
http://www.4everproducts.com
877-902-4150 • 404-777-9518

4U MEDIA & DISPLAYS LLC  
Manufacturer/Distributor

1932 W Winton Ave Ste 1
Hayward, CA 94545-1231
http://www.4umedia-displays.com
510-980-9588

5B’S EMBROIDERY  
& SCREEN PRINT  
Service Provider

1000 5 Bs Dr
PO Box 520
Zanesville, OH 43702-0520
http://www.5bs.com
740-454-8453

6 SIGN INC  
Manufacturer

14261 Proctor Ave Ste A
La Puente, CA 91746-2936
http://www.6sign.com
626-803-2777

613 ORIGINALS  
Manufacturer/Distributor

18C Industrial Ave
Mahwah, NJ 07430-2205
http://613originals.com
866-613-6744 • 201-316-1919

A4  
Manufacturer

6199 Malburg Way
Vernon, CA 90058-3948
http://www.a4.com
888-464-3824

AARCO PRODUCTS INC  
Manufacturer

21 Old Dock Rd
Yaphank, NY 11980-9734
http://www.aarcoproducts.com
800-989-2348 • 631-924-5461

ACCUCUTTER CO  
Manufacturer

160 Stover Dr
PO Box 1170
Carlisle, PA 17013
http://www.accucutter.com
800-345-0062 • 717-241-2330

ACE ROSA PEN CORP  
Manufacturer/Distributor

155 Park Ave Ste 101
Lyndhurst, NJ 07071-1462
http://www.acepens.com
800-386-7367 • 201-939-1112

ACE SCREEN SUPPLY CO  
Distributor

1020 Hometown St
Springfield, OH 45504-2000
http://www.acescreensupply.com
800-222-3468 • 937-525-0967

ACE TRANSFER CO INC  
Manufacturer/Distributor

1020 Hometown St
Springfield, OH 45504-2000
http://www.acetransco.com
800-525-3126 • 937-398-1103

ACG EQUIPMENT FINANCE LLC  
Service Provider

9436 Hamilton Dr
Mentor, OH 44060-8708
https://americanbankef.com
440-579-0404

ACTION ENGINEERING  
Manufacturer

4373 Lilburn Industrial Way SW
Lilburn, GA 30047
http://www.actionengineering.com
770-717-1000

ADA CENTRAL SIGNS
Manufacturer 

We offer wholesale ADA-compliant signs and 
wayfinding to the trade.
311 S High St
Cairo, NE 68824
http://www.adacentral.com
308-221-8226

ADCO GRAPHICS  
Service Provider

1326 W Washington Blvd
Chicago, IL 60607-1850
https://adcographics.com
312-280-6200

ADEO WOOD PRODUCTS  
Manufacturer/Distributor

743 Bradfield Rd Unit A
Houston, TX 77060
http://www.wholesalecuttingboards.com
888-250-4002

ADVANCED GREIG LAMINATORS INC  
Manufacturer/Distributor

801 Burton Blvd
Deforest, WI 53532-1287
https://aglinc.com
800-276-2664 • 608-846-1025

ADVANCED SCREEN 
TECHNOLOGIES INC  
Distributor

619 S Hacienda Dr Ste 2
Tempe, AZ 85288-2948
http://www.advancedscreenprintsupply.com
877-509-7600 • 480-858-9804

ADVERTISING SPECIALTY INST/ASI  
Service Provider

4800 E Street Rd
Trevose, PA 19053-6658
http://joinasi.com
800-546-1350 • 215-953-3025

AEC WHOLESALE ENGRAVING  
Service Provider

567 W Golf Rd
Arlington Heights, IL 60005-3904
http://www.aecengraving.com
800-563-9940 • 847-621-2628

A
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AGFA CORP  
Manufacturer

580 Gotham Pkwy
Carlstadt, NJ 07072-2405
https://www.agfa.com
888-274-8626 • 201-440-2500

AIRMARK CORP  
Manufacturer/Distributor

10001 Lake City Way NE
Seattle, WA 98125-7733
http://www.airmark.com
800-527-7778

ALBATROSS USA INC  
Manufacturer

36-41 36th St
Long Is City, NY 11106-1303
https://www.albachem.com
800-233-4468 • 718-392-6272

ALDER COLOR SOLUTIONS  
Distributor

2100 NW 22nd Ave Ste 200
Portland, OR 97210-2360
https://aldertech.com
503-226-7598

ALL AMERICAN PRINT SUPPLY CO  
Distributor

17511 Valley View Ave
Cerritos, CA 90703-7002
https://aaprintsupplyco.com
714-576-2900

ALLIANCE TECHNOLOGY CORP  
Manufacturer

2 N Maple Ave Ste B
Ridgely, MD 21660-1923
http://www.atc-cyclone.com
410-634-9381

ALLOY AMERICA  
Manufacturer/Distributor

913 Railroad St
Springdale, PA 15144-1726
https://alloyamerica.com
412-828-8270
 

ALPHA SUPPLY CO INC  
Manufacturer/Distributor

138 Space Park S
Nashville, TN 37211-3121
http://www.alphasupply.com
615-833-5910

ALPINA MFG LLC
Manufacturer 

Alpina’s display graphics products include 
Flip-Up (snap frames), Slide-In frames, 
Cloudlight LED frames, Banner Grips, SEG 
frames, and acrylic wall frames. Any size frame 
in any color with no minimum. NEW: Banner 
Grip JR and Banner Grip Flip.
6460 W Cortland St
Chicago, IL 60707-4011
http://www.fastchangeframes.com
800-915-2828

ALTERNATIVE APPAREL
Manufacturer/Distributor 
 
\\

Eco-friendly apparel, fleece, sweats, T-shirts, 
and tanks.
1000 E Hanes Mill Rd
Winston Salem, NC 27105-1384
https://www.brandwearunited.com/alternative
800-685-7557

AMERICAN APPAREL
Manufacturer/Distributor 

American Apparel does more than simply make 
clothing. We create a variety of iconic styles 
and must-have essentials that are inspired by 
our mission: to craft premium styles that make 
a lasting impression.
Newton Industrial Park
Newton
Christ Church BB17047
BARBADOS
https://americanapparel.com
877-445-3265 • 246-753-8100

AMERICAN PRINT 
CONSULTANTS LLC  
Distributor

80 Industrial Dr
Chambersburg, PA 17201-3234
http://www.apcink.com
855-927-2465

AMERICAS PRINT SHOW  
Service Provider

PO Box 160
Westerville, OH 43086-0160
https://www.americasprintshow.com
513-290-3212

A
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AMPLIFY AWARDS & GIFTING  
Manufacturer/Distributor

3326 Aspen Grove Dr Ste 312
Franklin, TN 37067-4847
http://www.amplifyawards.com
615-794-8479

ANATOL EQUIPMENT  
Manufacturer

919 Sherwood Dr
Lake Bluff, IL 60044-2203
http://www.anatol.com
847-367-9760

ANTARES INC  
Manufacturer

418 Caredean Dr Ste 4
Horsham, PA 19044-1310
http://www.antaresinc.net
215-441-5250

ANTEC INC  
Manufacturer

1100 Jefferson St
Pacific, MO 63069-3632
http://www.antecinc.com
800-552-6832 • 434-979-2600

AP LAZER
Manufacturer/Distributor 

We manufacture and support cutting-edge 
laser technology that provides additional 
business opportunities and increased profit. 
Our team is dedicated to helping businesses 
grow and diversify while being able to provide 
unique personalization services.
4215 Legion Dr
Mason, MI 48854-1036
http://www.aplazer.com
800-585-8617

APEX HEAT TRANSFERS  
Manufacturer

9785 Gateway Rd NW
Elk River, MN 55330-9595
https://www.apextransfers.com
877-935-7766 • 763-241-4634

APOGEE COMMEMORATIVES  
Manufacturer

3304 Winpark Dr
Minneapolis, MN 55427-2063
https://www.creativeawards.net
763-544-2578

APPLIED SURFACE 
TECHNOLOGIES  
Distributor

740 Pierce St
Waterloo, WI 53594-1522
http://www.appliedsurfacetech.com
920-350-5337

ARLON GRAPHICS  
Manufacturer

200 Boysenberry Ln
Placentia, CA 92870-6413
http://www.arlon.com
800-232-7161 • 714-985-6300

ARRIS SIGN SYSTEMS  
Manufacturer

398 Grant St SE
Atlanta, GA 30312-2227
http://www.arrissigns.com
888-744-6731

ASCENTIUM CAPITAL  
Service Provider

23970 Highway 59 N
Kingwood, TX 77339-1535
https://www.ascentiumcapital.com
281-902-1444

ASHWORTH AWARDS  
Manufacturer/Distributor

41 Richards Ave
PO Box 831
North Attleboro, MA 02760-1609
https://ashworthawards.com
800-325-1917 • 508-463-8998

ATLANTIC COAST COTTON  
Distributor

14251 John Marshall Hwy
Gainesville, VA 20155-1607
http://www.orderacc.com
800-262-5666 • 703-753-7000

ATLANTIS HEADWEAR  
Manufacturer/Distributor

26 Broadway Fl 3 Ste 329
New York, NY 10004-1703
https://atlantisheadwear.us
718-522-5575

ATLAS SCREEN SUPPLY CO  
Distributor

9353 Seymour Ave
Schiller Park, IL 60176-2206
https://www.atlasscreensupply.com
800-621-4173 • 847-233-0515

AUGUSTA 
SPORTSWEAR BRANDS  
Manufacturer

425 Park W Dr
PO Box 14939
Augusta, GA 30919-0939
http://www.augustasportswear.com
800-237-6695 • 706-860-4633

A
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AURORA GRAPHICS INC  
Service Provider

201 N Water St Apt 101
Wichita, KS 67202-1227
http://www.auroragraphics.net
800-343-4870 • 316-838-2000

AVERY DENNISON  
GRAPHICS SOLUTIONS  
Manufacturer

8080 Norton Pkwy
Mentor, OH 44060-5990
http://graphics.averydennison.com
800-282-8379

AVIENT SPECIALTY INKS  
Manufacturer

33587 Walker Rd
Avon Lake, OH 44012-1145
https://avientspecialtyinks.com
440-930-1000

AWT WORLD TRADE INC
Manufacturer 
 
 

Products include manual/automatic textile and 
graphics presses; gas, electric, and UV dryers; 
cleaning and reclaiming systems; exposing 
units; drying and storage racks; squeegees and 
sharpeners; color mixers; and screen-making 
supplies.
4321 N Knox Ave
Chicago, IL 60641-1906
http://www.awt-gpi.com
773-777-7100

AXIOM AMERICA  
Distributor

1110 Surrett Dr
High Point, NC 27260-8822
https://www.axiomamerica.com
336-882-8729

AXYZ TAILORED ROUTER SOLUTIONS  
Manufacturer

5 Medicorum Pl
Waterdown, ON L8B 0Y2
CANADA
http://www.axyz.com
800-361-3408 • 905-634-4940

AZONPRINTER D.O.O.  
Manufacturer

Fallerovo Setaliste 22
Zagreb, Grad Zagreb 10000
CROATIA
http://www.azonprinter.com
438-356-9396

B.F. PLASTICS INC  
Distributor

1377 Manchester Ave SW
N Lawrence, OH 44666-9435
http://www.bfplasticsinc.com
800-866-7121 • 330-832-6351

B2SIGN INC
Manufacturer/Distributor 
 

We provide large-format printing solutions 
to printing professionals (graphic designers, 
photo studios, print brokers, sign shops, and 
ad agencies).
462 Humane Way
Pomona, CA 91766-1035
http://www.b2sign.com
888-739-8501

BADASH CRYSTAL  
Manufacturer/Distributor

44 W Jefryn Blvd Ste G
Deer Park, NY 11729-4721
http://www.badashcrystal.com
631-242-9101

BANDANNA WAREHOUSE  
Manufacturer

7025 Augusta Rd
Greenville, SC 29605-5140
http://www.bandannawarehouse.com
800-849-3322 • 864-299-0600

BARUDAN AMERICA INC  
Manufacturer/Distributor

30901 Carter St Ste A
Solon, OH 44139-4384
http://www.barudanamerica.com
440-248-8770

BAW ATHLETIC WEAR  
Manufacturer/Distributor

5040 Franz Rd
Katy, TX 77493-3652
http://www.bawonline.com
800-493-3745 • 281-391-3335

BAYSIDE MADE IN AMERICA  
Manufacturer/Distributor

2701 E Imperial Hwy
Brea, CA 92821
http://www.astsportswear.com
800-379-9969 • 714-223-2030

BEACON FUNDING  
Service Provider

3400 Dundee Rd Ste 180
Northbrook, IL 60062-2367
http://www.beaconfunding.com
800-866-6396 • 847-291-6494

A-B
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BEACON GRAPHICS LLC  
Distributor

189 Meister Ave
Branchburg, NJ 08876-3464
http://www.beacongraphics.com
800-762-9205 • 908-231-8077

BELL CO INC  
Manufacturer

8327 Parkway Dr
Leeds, AL 35094-2211
http://www.bellcoinc.com
205-702-6460

BELLA+CANVAS  
Manufacturer/Distributor

9830 Wilshire Blvd
Beverly Hills, CA 90212-1804
http://www.bellacanvas.com
323-727-2005

BESCUTTER & BESJET  
Manufacturer

14915 E Hampton Cir
Houston, TX 77071-1157
http://www.besprinter.com
800-809-9133 • 239-308-6100

BETTER LIFE TECHNOLOGY  
Manufacturer/Distributor

9736 Legler Rd
Lenexa, KS 66219-1282
https://bltllc.com
877-810-6444 • 913-894-0403

BIG SKY WOODCRAFTERS  
Manufacturer

305 W Main St
Laurel, MT 59044-3110
http://www.bigskywoodcrafters.com
800-726-6753 • 406-628-7914

BIG SYSTEMS LLC  
Distributor

N59W14053 Bobolink Ave
Menomonee Falls, WI 53051-5901
https://bigsys.com
888-244-4177 • 262-703-9000

BLUE GENERATION  
Manufacturer/Distributor

3401 38th Ave Ste 301
Long Island City, NY 11101-2227
http://www.bluegeneration.com
888-336-4687

BO15.COM/SKPRINT.COM  
Distributor

1003 Liberty Industrial Dr
O’Fallon, MO 63366-1927
https://www.skprint.com
888-355-0345 • 636-272-4035

BOFA - A DONALDSON COMPANY  
Manufacturer/Distributor

303 S Madison St
Staunton, IL 62088-1929
https://bofainternational.com/us
618-205-5007

BOSTON INDUSTRIAL 
SOLUTIONS INC  
Manufacturer

21 Cummings Park Ste 272
Woburn, MA 01801-2198
https://www.bostonindustrialsolutions.com
781-281-2558

BROTHER INTL CORP  
Manufacturer/Distributor

200 Crossing Blvd
Bridgewater, NJ 08807-2861
http://www.brotherdtg.com
866-750-2543

BROWN MFG GROUP  
Manufacturer

4661 Stafford Ave SW
Wyoming, MI 49548-4231
https://www.brownmfg.net
616-249-0200

BUCKETS OF INK  
Distributor

1715 W 4th St
Tempe, AZ 85281-2404
https://www.bucketsofink.com
480-229-7806

BUDGET INKS  
Manufacturer/Distributor

45 S Public Sq
Angola, IN 46703
http://www.budget-inks.com
877-636-4657 • 260-319-4495

BUDNICK CONVERTING INC/
BANNER UPS  
Manufacturer

340 Parkway Dr
PO Box 197
Columbia, IL 62236-2791
http://www.bannerups.com
800-869-9601 • 440-647-3400

CAB SIGNS INC  
Manufacturer

38 Livonia Ave
Brooklyn, NY 11212-4011
http://www.cabsignsinc.com
800-394-1690

CALCOMP GRAPHIC SOLUTIONS  
Distributor

6703 International Ave
Cypress, CA 90630-5112
http://www.calcompgs.com
800-811-3274 • 714-816-2200

B-C
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CAM DISPLAYS  
Manufacturer/Distributor

218 Laredo Dr Ste C
Decatur, GA 30030-2236
http://www.camdisplays.com
404-806-7236

CAMASTER INC  
Manufacturer

149 Wansley Dr SE
Cartersville, GA 30121-2485
http://www.camaster.com
866-405-7688 • 770-334-2448

CANON SOLUTIONS AMERICA  
Manufacturer/Distributor 

Canon Solutions America offers Canon Arizona 
UV flatbed series, Canon Colorado series, 
Canon ColorWave series, DGI dye-sublimation 
printers, large-format finishing solutions, 
Canon imagePROGRAF printers, and  
ONYX software.
100 Park Blvd
Itasca, IL 60143-2676
http://www.csa.canon.com
800-714-4427 • 630-250-6550

CAP AMERICA  
Manufacturer

1 Cap America Dr
Fredericktown, MO 63645-6102
http://www.capamerica.com
800-487-2227

CAROLINA MADE INC  
Distributor

400 Indian Trl Rd N
Indian Trail, NC 28079-7625
http://www.carolinamade.com
800-222-1409 • 704-821-6425

CATANIA MEDALLIC  
SPECIALTY INC  
Manufacturer

668 Moore Rd
Avon Lake, OH 44012-2315
http://www.cataniainc.com
800-633-2586 • 440-933-9595

CATAPULT DISPLAYS  
& GRAPHIC SUPPLIES  
Manufacturer/Distributor

641 Bear Run Ln
Lewis Center, OH 43035-7133
http://www.catapultlaunch.com
877-559-7979

CENTRAL PAPER  
Manufacturer/Distributor

400 Glenwood Ave
Pawtucket, RI 02860-5910
https://centralpaperonline.com
800-333-5770

CENTURY PLACE APPAREL  
Manufacturer

10220 Western Ridge Rd Ste A
Charlotte, NC 28273-7264
http://www.centuryplaceapparel.com
800-438-1246 • 704-790-0970

CERMARK SALES INC  
Distributor

2000 Cliff Mine Rd Ste 430
Pittsburgh, PA 15275-1008
http://www.cermarksales.com
866-241-9881

CHAMPION 
Manufacturer/Distributor 

Manufacturer and distributor of apparel, 
fleece, hoodies, T-shirts, outerwear, Champion 
athleticwear, and sweats.
1000 E Hanes Mill Rd
Winston Salem, NC 27105-1384
https://www.brandwearunited.com/champion
800-685-7557

CHARLES RIVER APPAREL  
Manufacturer

1205 General Edwards Hwy
Sharon, MA 02067
http://www.charlesriverapparel.com
800-225-0550 • 781-793-5300

CHEMICA US CORP
Manufacturer 

 
Our cuttable and printable high-quality HTV 
and materials, such as Hotmark Revolution, 
HotmarkPrint Revolution, and our DTF PET 
film, are dedicated to various markets: 
sportswear, fashion, uniforms and workwear, 
outdoor applications, home decor, etc.
5300 Oakbrook Pkwy Ste 368 Bldg 300
Norcross, GA 30093-2254
http://www.chemica-us.com
404-495-5991

CHEWBARKA INC  
Manufacturer/Distributor

165 Dyerville Ave Unit 2
Johnston, RI 02919-4400
https://chewbarka.com
401-464-9911

CHROMALINE  
SCREEN PRINT PRODUCTS  
Manufacturer/Distributor

4832 Grand Ave
Duluth, MN 55807-2743
http://www.chromaline.com
800-328-4261 • 218-628-2217

CHT GERMANY GMBH
Manufacturer 

TEXTILES: improve textiles and optimize their 
manufacture. INDUSTRY SOLUTIONS: provide 
innovations for silicones, construction, paints, 
coatings, paper, etc. SCIENCE & SERVICE 
SOLUTIONS: develop solutions and provide 
groupwide technical support.
Bismarckstr 102
Tubingen D-72072
GERMANY
http://www.cht.com

C
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CITADEL BRANDS/AWDIS
Manufacturer/Distributor 

Just Cool, our basic poly T-shirt, style JCA001, 
is a 4.1-oz 100% polyester (30 colors). Also 
available in long sleeve, youth, and women’s. 
Just Hoods, our basic college hoodie, style 
JHA001, is an 8.3-oz 80% ring-spun/20% 
polyester (42 colors).
955 N Williamsburg County Hwy
Kingstree, SC 29556-7087
http://www.citadelbrands.com
800-229-1240

CLARKE SYSTEMS  
Manufacturer

1857 W Walnut St
Allentown, PA 18104-6701
http://www.clarkesystems.com
800-331-1891 • 610-434-9889

CLOTH AND CHROMA  
Manufacturer/Distributor

12770 E 39th Ave #C
Denver, CO 80239
http://www.barusports.com
303-373-9870

COASTAL BUSINESS SUPPLIES INC  
Distributor

2444 Northline Industrial Dr
Maryland Heights, MO 63043
http://www.coastalbusiness.com
800-562-7760 • 314-447-2100

COASTAL ENTERPRISES  
Manufacturer

1925 W Collins Ave
Orange, CA 92867-5426
http://www.precisionboard.com
800-845-0745 • 714-771-4969

COLDESI INC  
Manufacturer/Distributor

4537 S Dale Mabry Hwy
Tampa, FL 33611-1425
https://coldesi.com
877-793-3278 • 813-832-6830

COLEX FINISHING INC  
Manufacturer

55-57 Bushes Ln
Elmwood Park, NJ 07407-3204
http://www.colex.com
201-265-5670

COLORWEN INTL CORP  
Manufacturer/Distributor

951 Lawson St
City of Industry, CA 91748-1121
http://www.colorwen.com
626-363-8855

COMFORT COLORS

Manufacturer/Distributor

There’s a Comfort Colors style for every mood. Our unique dyeing technique 
offers a wide color range, from nature-inspired vintage hues that exude tranquility 
to bold, saturated tones that make a statement — all with almost no shrinkage.

Newton Industrial Park
Newton
Christ Church BB17047
BARBADOS
https://www.comfortcolors.com
877-445-3265 • 246-753-8100

COMPANY PROFILE: Comfort Colors 
is known for brilliant and vibrant 
hues in our direct/reactive dyes and 
softer vintage shades in our pigment 
dyes that are all inspired by nature. 
We remain dedicated to providing 
our customers with comfortable and 
relaxed apparel, and we are proud to 
have a unique garment dye process 
in this industry, which results in 
quality apparel that our customers 
ask for time and time again.

C
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COMFORT WASH
Manufacturer/Distributor 
 

We manufacture garment-dye T-shirts and 
fleece, ring-spun cotton apparel, resortwear, 
and casualwear.
1000 E Hanes Mill Rd
Winston Salem, NC 27105-1384
https://www.brandwearunited.com/comfortwash
800-685-7557

COMMERCIAL SCREEN SUPPLY INC  
Distributor

6 Kiddie Dr
Avon, MA 02322-1267
http://www.commercialscreen.com
508-583-2300

COMPONENT SIGNAGE INC  
Manufacturer

PO Box 6573
High Point, NC 27262-6573
http://www.componentsignage.com
336-899-6833

COMPUTERIZED CUTTERS INC  
Manufacturer

2900 Guilder Dr
Plano, TX 75074-8343
http://www.computerizedcutters.com
800-310-2887 • 972-422-6900

CONDÉ SYSTEMS INC  
Manufacturer/Distributor

5600 Commerce Blvd E
Mobile, AL 36619-9214
http://www.conde.com
800-826-6332 • 251-633-5704

CONTACT USA
Manufacturer/Distributor 

Traditional metal sign holders. Plastic 
holders and frames for interior and exterior 
applications. Hybrid holders that accept 
traditional and opposite-side inserts — ideal 
for UV printing. ADA stock signs. Rubber stamp 
mounts, inks, and stamp pads.
2650 Greenleaf Ave
Elk Grove Village, IL 60007-5513
http://contactusa.net
847-258-4222

CORELDRAW GRAPHICS SUITE 
BY ALLUDO  
Service Provider

200-1600 Carling Ave
Ottawa, ON K1Z 8R7
CANADA
http://coreldraw.com
877-582-6735

COTTON HERITAGE  
Manufacturer/Distributor

6393 E Washington Blvd
Commerce, CA 90040-1817
http://www.cottonheritage.com
323-722-5592

CREATIVE GIFTS INTL INC  
Manufacturer

120 Shawmut Rd
Canton, MA 02021-1423
http://www.creativegiftsdirect.com
800-245-0427 • 781-828-9999

CRYSTAL BY DESIGN CO INC  
Manufacturer/Distributor

9955 Baldwin Pl
El Monte, CA 91731-2203
http://www.crystalbydesign.com
888-358-8298 • 626-279-5885

CRYSTAL D  
Manufacturer

505 Atwater Cir
Saint Paul, MN 55103-4401
https://www.crystal-d.com
800-544-1131

CRYSTALEDGE  
Manufacturer/Distributor

1612 Glenlake Ave
Itasca, IL 60143-1005
http://www.crystaledge.com
800-875-7808 • 773-777-2444

CUSTOM FOAM FABRICATORS  
Manufacturer

125 Cecil Ct
Fayetteville, GA 30214-7906
http://www.customfoamfabricators.com
866-412-3626 • 770-631-4086

CUTWORX USA  
Manufacturer/Distributor

8101 Tristar Dr Ste 110
Irving, TX 75063-2831
http://www.cutworxusa.com
469-758-2288

CYMBA  
Manufacturer

362 Race St
Holyoke, MA 01040-5613
http://www.cymba.com
413-342-0729

D&K GROUP INC  
Manufacturer/Distributor

1795 Commerce Dr
Elk Grove Village, IL 60007-2119
http://www.dkgroup.com
800-632-2314 • 847-956-0160

C-D

60-91-Guide-2-MF2-EM2-PINUP.indd   6860-91-Guide-2-MF2-EM2-PINUP.indd   68 11/15/23   4:43 PM11/15/23   4:43 PM



GRAPHICS-PRO.COM 	  D E C E M B E R  2 0 2 3  •  G R A P H I C S  P R O   6 9

DAY ONE LIGHTING  
Distributor

440 Tall Pines Rd Ste D
West Palm Beach, FL 33413-1744
http://www.dayonelighting.com
561-318-5424

DECONETWORK  
Service Provider

5400 Laurel Springs Pkwy Ste 1205
Suwanee, GA 30024-6742
http://www.deconetwork.com
855-332-6638

DELTA APPAREL  
Manufacturer/Distributor

2750 Premiere Pkwy Ste 100
Duluth, GA 30097-8914
http://www.deltaapparel.com
800-285-4456 • 678-775-6900

DESIGN PRODUCTS  
Manufacturer/Distributor

2111 Tiburon
Carrollton, TX 75006-2812
http://www.pocketmasterusa.com
800-369-9285 • 972-416-4662

DESIGN’N’BUY  
Distributor

539 W Commerce St #6720
Dallas, TX 75208-1953
https://www.designnbuy.com
347-647-9799

DESIGNER SELECTIONS  
Manufacturer

153 Thompson Ave E Ste 160
W St Paul, MN 55118-3265
http://designerselections.net
651-450-7400

DIG CREATIVE SOLUTIONS  
Service Provider

220 Lakeland Pkwy
Flowood, MS 39232-9552
https://www.dig.us.com
855-939-2008 • 601-939-2008

DIGITAL COLOR INK LLC  
Distributor

8107 Arrowridge Blvd Ste T
Charlotte, NC 28273-5613
https://www.digitalcolorink.com
704-256-8784

DIGITAL DOLPHIN PRODUCTS  
Manufacturer/Distributor

2900 N Green Valley Pkwy Ste 111
Henderson, NV 89014-0410
https://ddp.us
424-400-7324

DIGITAL EFX WRAPS  
Service Provider

2627 Holloway Rd
Louisville, KY 40299-6129
http://www.digitalefxwraps.com
502-267-2409

DIGITAL GRAPHIX FACTORY  
LTD PARTNERSHIP
Service Provider 

Vector artwork service, art setup, and art 
creations for all industries, such as screen 
printing, T-shirts, and promotional products.
1598/1 Soi Somdetchphrachoa-Taksin 4
Somdetchphrachoa-Taksin Rd
Bang Yi Ruea, Thonburi Bangkok 10600
THAILAND
https://www.digitalgraphixfactory.com
011-66-2-466-9099

DIGITAL PRINT SOLUTIONS  
Distributor

4160 Highlander Pkwy Ste 300
Richfield, OH 44286-9082
http://www.dpsamerica.com
855-535-0276 • 330-659-0410

DIGITAL PRINT SOLUTIONS  
Manufacturer

PO Box 162
Kensington, MN 56343-0162
http://www.digital-print-solutions.com
320-965-6226

DIGITIZING FACTORY LTD PART  
Service Provider

1598/1 Soi Somdetchphrachoa-Taksin 4
Somdetchphrachoa-Taksin Rd
Bang Yi Ruea, Thonburi Bangkok 10600
THAILAND
http://www.digitizingfactory.com

DIRECT COLOR SYSTEMS  
Manufacturer

99 Hammer Mill Rd
Rocky Hill, CT 06067-3771
http://www.directcolorsystems.com
860-829-2244

DOBBINS ENTERPRISES LLC 
DBA ETCHMASTER  
Distributor

223 N Guadalupe St Ste 254
Santa Fe, NM 87501-1868
http://www.etchmaster.com
888-382-4776 • 505-473-9203

DPI-SUPPLY  
Distributor

4720 Groves Rd
Columbus, OH 43232-4165
http://www.dpi-supply.com
614-316-9780

DR DTG & EMB  
Distributor

588 Explorer St
Brea, CA 92821-3108
https://www.drdtg.com
877-373-8436 • 714-869-3048

DUETS BY GEMINI
Manufacturer 

Duets by Gemini supplies premium rotary and 
laser engraving substrates and ADA plastic 
sheet stock to architectural sign manufacturers 
and recognition engraving professionals.
103 Mensing Way
Cannon Falls, MN 55009-1185
https://duetsbygemini.com
800-548-3356 • 507-263-3957

DURKEE EMBROIDERY INC  
Manufacturer

10620 Bailey Rd Ste G
Cornelius, NC 28031-9364
http://www.dehoops.com
866-743-5133 • 980-689-2684

D
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DUXBURY SYSTEMS  
Manufacturer/Distributor

270 Littleton Rd Ste 6
Westford, MA 01886-3523
http://www.duxburysystems.com
978-692-3000

DYENOMITE APPAREL  
Manufacturer

3706 Lacon Rd
Hilliard, OH 43026-1207
http://www.dyenomite.com
866-553-3416 • 614-767-1958

EASTERN METAL SUPPLY  
Distributor

2925 Stewart Creek Blvd
Charlotte, NC 28216-3593
https://www.easternmetal.com
800-343-8154 • 704-391-2266

ECONOTRANSFER CO INC  
Manufacturer/Distributor

451 Carson Dr
Bear, DE 19701-1314
https://econotransfer.com
302-365-6664

EG PRO  
Manufacturer

275 W 39th St Fl 8
New York, NY 10018-0791
http://www.egpro.com
212-221-0221

ELLIOTT EQUIPMENT CO  
Manufacturer

4427 S 76th Cir
Omaha, NE 68127-1806
http://www.elliottequip.com
402-592-4500

ENDURAMARK  
Manufacturer/Distributor

14101 W Hwy 290 Bldg 1800
Austin, TX 78737-9331
https://enduramark.com
512-236-6424

ENGRAVING SOLUTIONS GROUP LLC  
Distributor

13510 E Boundary Rd Ste 205
Midlothian, VA 23112-4057
https://engravingsolutionsgroup.com
804-317-6643

EPILOG LASER

EPSON AMERICA
 
 

EQUIPMENT ZONE  
Manufacturer/Distributor

527 Commerce St
Franklin Lakes, NJ 07417-1309
http://www.equipmentzone.com
201-797-1504

ESTIMATE SOFTWARE  
Manufacturer

1959 N Peace Haven Rd #334
Winston Salem, NC 27106-4850
http://www.estimatesoftware.com
888-304-3300

EXCEL BLADES  
Manufacturer

481 Getty Ave
Paterson, NJ 07503-1313
http://www.excelblades.com
973-278-4000

PAGE
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EPILOG LASER

Manufacturer

Epilog Laser is the leading designer and manufacturer 
of CO2 and fiber laser engraving, cutting, and marking 
systems. Used extensively throughout the signage and 
graphics industry, our USA-made systems can tackle 
nearly any laser application.

16371 Table Mtn Pkwy
Golden, CO 80403-1826
http://www.epiloglaser.com
888-437-4564 • 303-277-1188

COMPANY PROFILE: Epilog Laser was created in 1988 
with the concept of bringing CO2 laser technology 
to commercial manufacturers and business owners. 
After 30-plus years of designing and engineering the 
highest-quality laser machines, our equipment can now 
be found in all types of settings, from sign shops to 
schools to industrial manufacturing facilities and  
well beyond.

D-E
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EXILE TECHNOLOGIES  
Manufacturer

7007 Pinemont Dr
Houston, TX 77040-6601
http://www.exiletech.com
713-343-5662

EXPOLINC CORP  
Manufacturer/Distributor

1091 County Road 26
PO Box 218
Marengo, OH 43334-0218
http://www.expolinc.us
800-319-0025 • 419-947-9750

FAST BY STM  
Manufacturer/Distributor

4220 Courtney Rd
Franksville, WI 53126-9795
http://www.pik-fast.com
844-745-3278 • 262-835-0748

FDC GRAPHIC FILMS INC  
Distributor

3820 William Richardson Dr
South Bend, IN 46628-9795
http://www.fdcfilms.com
800-634-7523

FELLERS INC  
Distributor

6566 E Skelly Dr
Tulsa, OK 74145-1324
http://www.fellers.com
800-654-8405 • 918-621-4400

FIERY SPECIALTY  
PRODUCTION APPLICATIONS  
Service Provider

110-1525 Carling Ave
Ottawa, ON K1Z 8R9
CANADA
http://www.cadlink.com
800-545-9581 • 613-247-0850

FIRST EDITION 
SCREENPRINTING  
Manufacturer/Distributor

3411 Airport Rd
Pittsburg, KS 66762-8556
http://www.first-edition.com
800-872-6760 • 620-232-6002

FIRST CITIZENS BANK

FISHER TEXTILES  
Manufacturer/Distributor

4211 Matthews Indian Trail Rd
Matthews, NC 28104
http://www.fishertextiles.com
800-554-8886 • 704-821-8870

FLEXCON  
Manufacturer

1 Flexcon Industrial Park
Spencer, MA 01562-2642
http://www.flexcon.com
508-885-8200
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EPSON AMERICA INC

Manufacturer

Epson’s award-winning print 
solutions include the SureColor 
P-Series for photography & 
graphic arts, the SureColor R, 
S, and V-Series for signage, the 
SureColor F-Series for textile 
& apparel, and the SureColor 
T-Series for technical output.

3131 Katella Ave
Los Alamitos, CA 90720-2335
http://www.proimaging.epson.com
800-463-7766 • 562-981-3840

COMPANY PROFILE: Epson 
is a global technology leader 
whose philosophy of efficient, 
compact, and precise innovation 
enriches lives and helps create 
a better world. The company is 
focused on solving societal issues 
through innovations in home and office 
printing, commercial and industrial printing, 
manufacturing, and visual and lifestyle products. 
Epson’s goal is to become carbon negative and 
eliminate use of exhaustible underground resources 
such as oil and metal by 2050.
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FLORIDA FLEXIBLE PRODUCTS  
Distributor

2681 W 81st St
Hialeah, FL 33016-2716
http://www.floridaflex.com
305-512-2222

FOX LAMINATING CO  
Manufacturer

84 Custer St
West Hartford, CT 06110-1955
http://www.foxlaminating.com
800-433-2468 • 860-953-4884

FRANMAR INC  
Manufacturer

PO Box 1143
Bloomington, IL 61702-1143
http://www.franmar.com
800-538-5069 • 309-828-2900

FRUIT OF THE LOOM
Manufacturer

When printability matters, count on Fruit of the 
Loom. Our T-shirts and fleece produce superior 
decorating results that will complement 
your creativity and are offered in a variety of 
innovative fabrics to meet all your decorating 
needs.
1 Fruit of the Loom Dr
PO Box 90015
Bowling Green, KY 42102-9015
https://www.fruitactivewear.com
888-378-4829 • 270-781-6400

FUJIFILM NORTH AMERICA CORP-
GRAPHIC SYSTEMS DIVISION  
Manufacturer/Distributor

850 Central Ave
Hanover Park, IL 60133-5422
https://www.fujifilm.com/us/en/business/graph-
ics-printing
800-877-0555 • 800-621-1049

FUSION TOOLS  
Manufacturer

2509 N Center St
Maryville, IL 62062-5808
https://www.fusiontinttools.com
618-855-0900

G.U. EAGLE AMERICA INC  
Manufacturer

855 S Milliken Ave Ste E
Ontario, CA 91761-7822
https://www.gueagle.com
626-671-4014

GAME SPORTSWEAR LTD  
Manufacturer

1401 Front St
Yorktown Heights, NY 10598-4639
http://www.gamesportswear.com
800-688-4263 • 914-962-1701

GAMEHIDE  
Manufacturer

21750 Cedar Ave Unit 4
Lakeville, MN 55044
http://www.gamehidecorporatewear.com
888-267-3591 • 952-895-8740

FIRST CITIZENS BANK EQUIPMENT FINANCE (FORMERLY CIT)

Service Provider

First Citizens Bank  
offers equipment financing 
and leasing.

155 Commerce Way
Portsmouth, NH 03801-3243
https://www.firstcitizens.com
877-786-5327

COMPANY PROFILE: You’re 
focused on getting the 
equipment you need to get set 
for success. At First Citizens 
Bank Equipment Finance, 
we offer solutions that can 
help you get the specialized 
printers and technology you 
rely on to meet your goals.

Financing as essential as ink.
EQUIPMENT FINANCE

There are some essentials a printing business just needs: Ink, substrates, 

equipment. And fi nancing. At First Citizens Bank Equipment Finance, we can 

help you stay competitive. And bring you business banking services that 

keep your bottom line in black ink. First Citizens Bank. Forever First. 

877-786-5327   |   printteam@fi rstcitizens.com

Get fast, simple fi nancing and responsive 
customer service you can count on.

PERSONAL  |  BUSINESS  |  COMMERCIAL  |  WEALTH

© 2023 First-Citizens Bank & Trust Company. All rights reserved. First Citizens Bank is a registered trademark 
of First Citizens BancShares, Inc. Not all applicants will qualify for fi nancing. All fi nance programs and rates 
are subject to fi nal approval by First-Citizens Bank & Trust Company, and are subject to change at any time 
without notice. Member FDIC. MM#14183

firstcitizens.com

F-G
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GARAGETOOL  
Service Provider

2807 Allen St #2290
Dallas, TX 75204-1031
http://www.garagetool.app
214-207-7558

GARMENTPRINTER.COM  
Distributor

11933 Los Nietos Rd
Santa Fe Springs, CA 90670-2527
http://www.garmentprinter.com
562-408-6144

GCC AMERICA INC  
Manufacturer

20453 E Valley Blvd
Walnut, CA 91789
https://www.gccworld.com/
909-718-0248

GEEK WRAPS INC  
Manufacturer/Distributor

1109 NE 45th St
Oakland Park, FL 33334-3813
http://www.geekwraps.com
954-351-1501

GEMINI
Manufacturer 

With locations across North America and a 
collective footprint of over 800,000 square feet, 
we have the expertise and capability to handle any 
custom project that comes our way — large or 
small. All “Made True” with a lifetime guarantee.
103 Mensing Way
Cannon Falls, MN 55009-1185
https://geminimade.com/signage
800-538-8377 • 507-263-3957

GENERAL FORMULATIONS  
Manufacturer

309 S Union St
Sparta, MI 49345-1529
https://www.generalformulations.com
800-253-3664 • 616-887-7387

GEO KNIGHT & CO INC  
Manufacturer

52 Perkins St
Brockton, MA 02302-3540
http://www.heatpress.com
800-525-6766 • 508-588-0186

GILDAN ACTIVEWEAR SRL  
Manufacturer/Distributor 

Gildan offers T-shirts, sport shirts, and fleece 
in a variety of fabrications, from ringspun 
cotton to 100% polyester. Whether you’re 
looking for core colors, fashionable antiques, 
or heathers, Gildan’s expansive palette offers 
tons of opportunities.
Newton Industrial Park
Newton
Christ Church BB17047
BARBADOS
https://gildan.com
877-445-3265 • 246-753-8100

GLASSPLAX  
Manufacturer

26605 Madison Ave
Murrieta, CA 92562-8909
http://www.glassplax.com
800-222-3177 • 951-677-4800

GRAPHIC ELEPHANTS  
Service Provider

1640 Prominence Cir
Elizabeth, CO 80107-8324
http://graphicelephants.com
303-910-0477

GRAPHIC PARTS INTL
Manufacturer/Distributor 

Graphics Parts International has the most 
extensive screen-printing parts inventory, 
and is committed to excellent customer care, 
quality parts, and quick delivery. GPI can also 
manufacture parts for your specific application 
and requirements.
4321 N Knox Ave
Chicago, IL 60641-1906
http://www.gpiparts.com
773-725-4900

GRAPHIC POWERS AB  
Manufacturer/Distributor

Klovervagen 15
Varsas 541 78
SWEDEN
https://www.graphicpowers.com
503-258-0937

GRAPHIC SCREEN FASHION  
Manufacturer/Distributor

365 Woodbury St
South Elgin, IL 60177-1367
http://www.graphicscreenfashion.com
800-352-5566 • 847-695-5566

GRAPHICS PRO
Service Provider 
 

AWARDS & ENGRAVING  |  PRINTWEAR  |  SIGN & DIGITAL GRAPHICS

GRAPHICS PRO focuses on the latest 
products, services, and technologies used in 
the graphics industry. It covers the awards, 
customization, apparel decorating, signage, 
and digital printing markets.
PO Box 530067
Birmingham, AL 35223
https://graphics-pro.com

GRAPHICS PRO EXPO
Service Provider 
 

Get connected at GRAPHICS PRO EXPO 
(GPX) in 2024. Built specifically for graphics 
professionals, GPX features a unique three-
markets-in-one approach, coast-to-coast in six 
U.S. cities.
PO Box 530067
Birmingham, AL 35223
https://www.graphics-pro-expo.com

GRAPHTEC AMERICA

GRAPHXSOURCE  
Service Provider

10495 Olympic Dr #100
Dallas, TX 75220-4427
https://www.graphxsource.com
800-998-9334 • 214-466-1593
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GRAVOTECH INC 
Manufacturer/Distributor

 
Gravotech is the world’s leading manufacturer 
of marking solutions, offering a full range of 
equipment: rotary engraving machines, various 
laser engraving/marking and cutting machines, 
dot peen marking machines, materials and 
accessories, and software and services.
2200 Northmont Pkwy
Duluth, GA 30096-5895
https://www.gravotech.us
800-843-7637 • 770-623-0331

GREGORY INC  
Manufacturer/Distributor

200 S Regier St
Buhler, KS 67522-9805
http://www.gregory1.com
800-835-2221 • 620-860-8700

GS2 AWARDS  
Manufacturer/Distributor

1634 63rd St Ste 1
Boulder, CO 80301-2940
https://gs2awards.com
303-747-3869

GSG  
Distributor

4601 Spring Valley Rd
Dallas, TX 75244-3902
http://www.gogsg.com
800-366-1776 • 214-748-3271

GUNOLD USA INC  
Manufacturer/Distributor

980 Cobb Place Blvd NW Ste 130
Kennesaw, GA 30144-4804
http://www.gunold.com
800-432-3781 • 770-421-0300

GYFORD STANDOFF SYSTEMS  
Manufacturer 

 
Gyford StandOff Systems designs and 
manufactures precision aluminum and 
stainless steel mounting hardware. Create 
unique signage with rod, wire, and StandOff 
systems. Made in the USA.
850 Spice Islands Dr Ste 100
Sparks, NV 89431-7103
http://www.standoffsystems.com
775-829-7272

H&H SIGN SUPPLY  
Distributor

51 Blakely Rd
Sturgis, KY 42459-6900
https://www.hhsignsupply.com
866-443-7140

GRAPHTEC AMERICA INC

Manufacturer

Graphtec cutting plotters are designed to meet the demanding requirements of 
design professionals in packaging, vinyl signage, apparel, monument building, 
and the manufacturing design industries, with a diverse line of roll-feed and 
flatbed plotters.

17462 Armstrong Ave
Irvine, CA 92614-5724
http://www.graphtecamerica.com
800-854-8385 • 949-860-4186

COMPANY PROFILE: Established in 
1949, Graphtec’s corporate philosophy 
emphasizes the pride every member takes in 
the company’s products. The pride comes 
through at all stages, from preliminary 
planning and design to final delivery. This 
commitment does not stop at the factory door. 
It extends to services and customer-support 
personnel around the world because Graphtec 
never forgets what is at stake every time you 
choose one of its products.

G
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HAB+DASH BY FIL-TEC  
Manufacturer

PO Box B
Hagerstown, MD 21741-1191
http://www.habanddash.com
888-924-3224

HANES

HANRUN PAPER INDUSTRIAL CO  
Manufacturer

403 No 10 Bldg Baijiahui Innovation 
Community 699-18 Xuanwu Ave
Nanjing
CHINA
https://www.hanrunpaper.com
011-86-177-1453-7154

HANSON SIGN COMPANIES  
Manufacturer/Distributor

82 Carter St
Falconer, NY 14733-1406
http://www.hansonsign.com
800-522-2009 • 716-661-3900

HARTLAUER BITS
Distributor 

We stock a large inventory of router bits. A 
10% discount is given on Onsrud Cutter, 
Beliin, RobbJack, and others. We offer free 
domestic ground shipping. We can help with 
your router needs. For service with an edge, 
give us a call today.
86568 Bailey Hill Loop
Eugene, OR 97405-9399
http://www.hartlauerbits.com
800-644-2487 • 541-343-0390

HC BRANDS  
Manufacturer

2021 Saint Augustine Rd E Ste 5
Jacksonville, FL 32207-4145
http://www.holmesstamp.com
888-465-6373 • 904-396-2291

HEAT TRANSFER WAREHOUSE  
Manufacturer/Distributor

1501 21st Ave N #B
Fargo, ND 58102-1819
http://www.heattransferwarehouse.com
701-356-3160

HIRSCH SOLUTIONS INC  
Distributor

11515 Vanstory Dr Ste 145
Huntersville, NC 28078-6387
http://www.hsi.us
800-394-4426

HIX CORP  
Manufacturer

1201 E 27th Ter
Pittsburg, KS 66762-2752
http://www.hixcorp.com
800-835-0606 • 620-231-1598

HANES

Manufacturer/Distributor

Printwear apparel. T-shirts, fleece, 
polos, ring-spun cotton, poly, ecoSmart, 
Perfect-T, Perfect Sweats, and Beefy-T.

1000 E Hanes Mill Rd
Winston Salem, NC 27105-1384
https://www.brandwearunited.com/hanes
800-685-7557

COMPANY PROFILE: Hanes. The brand 
you know and trust keeps bringing you the 
styles your customers love to live in. From 
our crowd-pleasing Perfect-T and Perfect 
Sweats to the legendary Beefy-T, made 
just for screen printers, we’re continuing 
to give you the styles, colors, and comfort 
that your customers crave. With Clean 
Canvas print technology, we’re making 
printing and embellishing that much 
smoother. You’ve got a choice. DON’T 
TAKE ANY BLANK!
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HORIZONS IMAGING  
SYSTEMS GROUP  
Manufacturer/Distributor

18531 S Miles Rd
Cleveland, OH 44128-4237
http://www.horizonsisg.com
216-475-0555

HOWARD CUSTOM TRANSFERS  
Manufacturer

1925 Holmes Rd Ste 400
Elgin, IL 60123-1204
https://www.howardct.com
866-695-8195 • 847-695-8195

HOWARD IMPRINTING  
MACHINE CO  
Manufacturer

6015 Benjamin Rd Ste 330
Tampa, FL 33634-5179
http://www.howardimprinting.com
813-884-2398

HOWARD INDUSTRIES  
Manufacturer

6400 Howard Dr
Fairview, PA 16415-2912
http://www.howardindustries.com
800-458-0591 • 814-833-7000

HP INC  
Manufacturer

5555 Windward Pkwy #A3B009A
Alpharetta, GA 30004-3895
http://www.hp.com/go/latex
770-687-3515

HUANG ACRYLIC INC  
Manufacturer

3211 Skylane Dr
Carrollton, TX 75006-2533
https://www.huangacrylic.com
800-221-1259 • 972-250-2285

HYDROKON  
Manufacturer/Distributor

4832 Grand Ave
Duluth, MN 55807-2743
https://hydrokon.com
800-328-4261 • 218-628-6409

I-GROUP TECHNOLOGIES  
Manufacturer/Distributor

3509 Brightwood Rd SE
New Philadelphia, OH 44663-2804
http://www.viperxpt.com
877-673-4378

IKONART STENCIL  
Manufacturer

4832 Grand Ave
Duluth, MN 55807-2743
http://www.ikonartstencil.com
800-643-1037 • 218-628-2002

IKONICS IMAGING
Manufacturer/Distributor 

One-stop source for decorative sandcarving: 
washout photoresist films, RapidMask (the 
world’s only dry-process film), application 
supplies, training, and the CrystalBlast line 
of sandcarving equipment with CleanFlo 
Technology.
4832 Grand Ave
Duluth, MN 55807-2743
http://www.ikonicsimaging.com
800-643-1037 • 218-628-2002

IMAGE ARMOR  
Manufacturer/Distributor

3509 Brightwood Rd SE
New Philadelphia, OH 44663-2804
http://www.imagearmorpt.com
877-673-4377

IMAGINETHIS  
Manufacturer

1147 Oberlin Ave SW
Massillon, OH 44647-7665
http://www.imaginetr.com
330-481-1102

IMAGING SPECTRUM INC  
Distributor

1101 Summit Ave
Plano, TX 75074-8507
http://www.imagingspectrum.com
214-342-9290

IMAGING SUPPLIES WAREHOUSE  
Manufacturer/Distributor

15720 Westport Commerce Dr Ste 500
Saint Louis, MO 63146-4055
https://www.goisw.com
314-641-1122

IMARK  
Manufacturer

3051 Northern Cross Blvd Ste 413
Fort Worth, TX 76137
http://www.imark-pen.com
817-385-0306

IMPRINTOR INC  
Manufacturer

345 N Lewis Ave Ste 103
Oglesby, IL 61348-2001
http://www.imprintor.com
866-663-8373 • 815-220-7226

INDUSTRIAL CNC  
Manufacturer

17 Clinton Dr
Hollis, NH 03049-6595
https://www.industrialcnc.com
888-398-9285

INFINITY HER
Manufacturer 

Infinity Her™ is a division of Infinity Product 
Group, a leading manufacturer, merchandiser, 
and marketer of innovative consumer products.
415 N Bloomington St
Lowell, AR 72745-9100
http://infinityforher.com
479-464-7563

INFINITY LOGO SOLUTIONS  
Distributor

13303 E Adam Aircraft Cir Unit 38
Englewood, CO 80112-4489
http://www.infinitylogosolutions.com
303-885-2530

INKCUPS NOW CORP  
Distributor

310 Andover St
Danvers, MA 01923-1383
https://www.inkcups.com
978-646-8980

INKTAVO (INKSOFT, 
GRAPHICSFLOW AND PRINTAVO)  
Manufacturer

1830 W University Dr Ste 106
Tempe, AZ 85281-3248
https://www.inksoft.com
800-410-3048

INLAND PRODUCTS LLC  
Manufacturer/Distributor

27271 Ethanac Rd Ste 100
Menifee, CA 92585-9353
https://identificationtags.com
800-481-5500 • 951-928-0005
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INLINE TECHNOLOGIES  
Manufacturer

3225 Commerce St
Amarillo, TX 79109-3275
http://www.inlinetechnologies.com
800-765-7609 • 806-352-4446

INNOVATIVE DIGITAL SYSTEMS  
Manufacturer/Distributor

2000 Innovation Dr
Indian Trail, NC 28079-5504
https://ids-digital.com
704-628-7679

INNOVATIVE PLASTICS INC  
Manufacturer 

Innovative Plastics Inc (IPI) is a leading 
manufacturer of engravable plastics for laser 
engraving and rotary engraving systems. 
Over the past decade, Innovative Plastics Inc 
has compiled an extensive core of over 500 
stocking products.
5409 Hamlet Dr
Findlay, OH 45840-6618
http://www.inoplas.com
815-477-0778

INTOPRINT TECHNOLOGIES  
Manufacturer/Distributor

1214 Trapper Cir NW
Roanoke, VA 24012-1138
http://www.intoprint.com
800-833-4493

INX DIGITAL  
Manufacturer/Distributor

150 N Martingale Rd Ste 700
Schaumburg, IL 60173-2009
http://www.inxdigital.com
800-631-7956 • 630-382-1800

IPERSONALYZE  
Service Provider

1308 E Common St Ste 205
New Braunfels, TX 78130-3561
http://www.ipersonalyze.com
888-678-6344 • 817-329-6621

ISIGNS INC  
Manufacturer/Distributor

2201 W 50th St
Erie, PA 16509-6200
http://www.isignsled.com
866-437-3040

ITNH INC  
Manufacturer/Distributor

150 Dow St
Manchester, NH 03101-1227
http://www.itnh.com
603-669-6900

J. AMERICA WHOLESALE BLANKS  
Manufacturer

445 E Van Riper Rd
Fowlerville, MI 48836-7931
http://www.jamericablanks.com
866-470-4536 • 517-521-1105

J. CHARLES INC  
Manufacturer

225 Gap Way
Erlanger, KY 41018-3130
https://jcharles.com
877-681-6155 • 859-283-0039

JACKSON MARKING  
PRODUCTS CO INC  
Manufacturer/Distributor 

Laser engravable rubber, blank self-inking 
stamps, wood mounts and handles, and 
Brother Stampcreator Pro system and supplies 
for making pre-inked stamps, stamp pads, 
inks, and more.
9105 N Rainbow Ln
Mount Vernon, IL 62864-6407
http://www.rubberstampmaterials.com
800-782-6722 • 618-242-1334

JBOB’S DESIGNS  
Manufacturer

202 N Great Southwest Pkwy
Grand Prairie, TX 75050-4813
http://www.jbobs.net
877-284-5262 • 817-590-9343 

JDS INDUSTRIES
PAGE
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JDS SIGN SUPPLY
Distributor 

JDS Sign Supply offers print vinyl, color 
change film, cut and specialty vinyl, banner 
material and stands, poster materials, heat 
transfer material, transfer and mounting tapes, 
plastic sheet stock, tools, and equipment.
1800 E 57th St N
Sioux Falls, SD 57104-7115
http://www.jdssignsupply.com
855-661-2388 • 605-339-4010

JERZEES

JJ MOTIFF  
Manufacturer/Distributor

PO Box 25454
Chattanooga, TN 37422-5454
http://jjmotiff.com
423-451-9066

JOHNSON PLASTICS PLUS  
Distributor 
 

Johnson Plastics Plus, headquartered in 
Findlay, Ohio, has been a leading supplier of 
equipment and supplies to the engraving and 
sublimation and heat-transfer industries  
since 1970.
5409 Hamlet Dr
Findlay, OH 45840-6618
http://www.jpplus.com
800-869-7800

JUST VISION IT  
Manufacturer

530 Hunter Ln Ste B
Lone Jack, MO 64070-9297
https://www.justvisionit.com
816-566-2011

JUSTYARDSIGNS  
Manufacturer

2235 Mercator Dr
Orlando, FL 32807-5309
http://www.justyardsigns.com
855-905-0370 • 407-978-7008

KALA FINISHING SYSTEMS INC  
Manufacturer/Distributor

7423 Airport Freeway
Richland Hills, TX 76118
http://www.kala.systems
214-766-6191

KATI SPORTCAP  
Manufacturer

6102 Skyline Dr Ste F
Houston, TX 77057-7000
http://www.katisportcap.com
800-392-5559 • 713-977-4929

KELLY SPICERS  
Manufacturer/Distributor

12310 Slauson Ave
Santa Fe Springs, CA 90670-2629
https://kellyspicers.com
800-675-3559 • 562-698-1199

JDS INDUSTRIES INC

Distributor

Our over 25,000 products include trophy and award components, gifts 
and engravables, promotional products, and sign supplies. Technical 
assistance for sublimation and lasering, and our fabrication department 
can help with your outsource orders.

1800 E 57th St N
Sioux Falls, SD 57104-7115
http://www.jdsindustries.com
800-843-8853 • 605-339-4010

COMPANY PROFILE: 
Founded in 1973 by 
Darwin and Jane Sletten, 
now owned by their son 
Scott, president and CEO, 
and Mike May, COO, 
JDS Industries is the 
world’s leading supplier of 
component parts for awards, 

promotional products, gifts, and sign supplies, distributing worldwide 
from 13 warehouses coast-to-coast. The centralized call center in 
Sioux Falls, South Dakota, open from 7 a.m.-7 p.m. CT, is staffed with 
an award-winning customer service team that handles all orders and 
service-related matters. Our website offers shopping convenience and 
many resources to help you enhance your business. JDS has received 
many national and international service awards for product innovation 
and outstanding service to customers. At JDS, each customer 
is valued and seen as a true business partner, and every effort is 
focused on helping you succeed. JDS Industries, “Your Recognition, 
Personalization & Sign Supply Partner.”
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KERN LASER SYSTEMS
Manufacturer 
 

Kern Laser Systems is a leading manufacturer 
of state-of-the-art laser cutting and engraving 
equipment. Kern Laser Systems are designed 
and manufactured with pride in the USA.
1501 Industrial Dr
Wadena, MN 56482-2500
http://www.kernlasers.com
888-660-2755 • 218-631-2755

KOLORMATRIX SCREENPRINT 
SUPER STORE  
Manufacturer/Distributor

4345 Commerce Dr SW STE A
Atlanta, GA 30336-1923
http://www.kolormatrix.com
800-935-2121 • 404-691-0015

LANCER GROUP INTL  
Manufacturer/Distributor

311 Saulteaux Cres
Winnipeg, MB R3J 3C7
CANADA
http://www.lancergroup.com
800-897-3663 • 204-885-7792

LANE SEVEN APPAREL  
Manufacturer/Distributor

5082 4th St
Irwindale, CA 91706-2655
http://lanesevenapparel.com
562-584-5255

LASER RESEARCH OPTICS  
Distributor

120 Corliss St
Providence, RI 02904-2602
http://www.laserresearch.net
888-239-5545 • 401-331-3838

LASER TEK SOLUTIONS  
Service Provider

323 S Main St
Zelienople, PA 16063-1536
http://www.laserteksolutions.com
412-244-9505

LASERSKETCH LTD  
Manufacturer/Distributor

1319 Enterprise Dr
Romeoville, IL 60446-1050
http://www.lasersketch.com
630-243-6360

LAT APPAREL  
Manufacturer/Distributor

137 Leo Taylor Ln
Ball Ground, GA 30107-4625
https://www.latapparel.com
800-414-5650 • 770-479-1877

JERZEES

Manufacturer

JERZEES has the variety to meet 
your decorating needs. Choose 
from an array of French terry, 
fleece, T-shirts, and sports 
shirts — all with functionality and 
added value built in. Available in 
up to 80 colors with sizes ranging 
from youth to 5X.

PO Box 90015
Bowling Green, KY 42102-9015
https://www.jerzees.com
800-321-1138 • 270-781-1754

COMPANY PROFILE: JERZEES 
has been an industry leader in 
apparel manufacturing since 
1983, delivering quality and 
everyday value. Choose from a 
variety of T-shirts, sport shirts, 
French terry, and fleece-wear, 
all created to deliver superior 
decorating performance.
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LAWSON SCREEN & DIGITAL 
PRODUCTS  
Manufacturer/Distributor

5110 Penrose St
Saint Louis, MO 63115-1221
http://lawsonsp.com
314-382-9300

LEISTER TECHNOLOGIES
Manufacturer/Distributor 

We offer heat guns, stationary tabletop welders, 
and automatic welders for signs, banners, and 
industrial fabrics made of PVC, PE, PP, and 
other thermoplastics.
1275 Hamilton Pkwy
Itasca, IL 60143-1150
http://www.leister.com
855-534-7837 • 630-760-1000

LIBERMAN DIST CO/ 
LIDCO PRODUCTS  
Manufacturer

Lidco Products manufactures the finest vinyl 
application and removal tools — all made in 
the USA.
790 Cleveland Ave S Ste 205
Saint Paul, MN 55116-3845
http://www.lidcoproducts.com
651-646-1414

LINTEC OF AMERICA  
Manufacturer

935 National Pkwy Ste 93553
Schaumburg, IL 60173-5334
http://www.digitalwindowgraphics.com
800-806-8977 • 847-229-0547

LIVINGSTON SYSTEMS LLC  
Manufacturer

2613 W 64th Ave Unit A
Denver, CO 80221-2370
http://www.livingstonsystems.com
303-457-8700

LOGOJET  
Manufacturer

301 Prides Xing
Lafayette, LA 70508-3393
http://www.logojet.com
877-432-2559 • 337-330-8471

LOS ANGELES APPAREL  
Manufacturer

1020 E 59th St
Los Angeles, CA 90001-1010
https://www.losangelesapparel-imprintable.net
213-275-3120

LRI/LASER REPRODUCTIONS INC  
Manufacturer/Distributor

8228 McCormick Blvd
Skokie, IL 60076-2921
http://www.laserreproductions.com
877-795-1500 • 847-677-8333

M&R COMPANIES  
Manufacturer

440 Medinah Rd
Roselle, IL 60172-2329
http://www.mrprint.com
800-736-2329 • 630-858-6101

MACTAC  
Manufacturer

4560 Darrow Rd
Stow, OH 44224-1888
http://www.mactac.com
866-622-8223

MAGNUM MAGNETICS  
Manufacturer

801 Masonic Park Rd
Marietta, OH 45750-9357
http://www.magnummagnetics.com
800-258-0991 • 740-373-7770

MARABU NORTH AMERICA LP  
Manufacturer/Distributor

2460 Remount Rd Ste A
North Charleston, SC 29406-6172
https://www.marabu-northamerica.com
888-253-2778 • 843-886-0094

MARCK & ASSOCIATES  
Manufacturer/Distributor

300 Phillips Ave Ste 107B
Toledo, OH 43612-1491
https://www.m-ware.com
419-720-0215

MARCO AWARDS GROUP  
Manufacturer/Distributor

PO Box 1143
South Windsor, CT 06074-7143
https://marcoawardsgroup.com
800-229-6592

MARTIN SUPPLY CO INC  
Distributor

2740 Loch Raven Rd
Baltimore, MD 21218-4729
http://www.martin-supply.com
410-366-1696

MATIZ WINDOW FILMS INC  
Service Provider

6700 Van Buren Blvd
Riverside, CA 92503-1500
http://www.matizsolarcontrolwindowfilms.us/
951-588-8852

MB GRAPHICS INC  
Distributor

5727 Westbourne Ave
Columbus, OH 43213-1449
http://www.mbgraphic.com
800-784-4840 • 614-575-0300

MBS STANDOFFS  
Manufacturer/Distributor

5046 W Linebaugh Ave
Tampa, FL 33624-5030
http://www.mbs-standoffs.com
813-938-6025

MBS-SIGNSUPPLY  
Manufacturer/Distributor

5046 W Linebaugh Ave
Tampa, FL 33624-5030
http://www.mbs-signsupply.com
800-237-9950 • 303-935-8565

MCLAUD TECHNOLOGY CORP  
Manufacturer/Distributor

1487 W 178th St Ste 200
Gardena, CA 90248-3240
http://mclaudtechnology.com
213-570-8488

METOMIC CORP  
Manufacturer

2944 W 26th St
Chicago, IL 60623-4194
http://www.capsandstandoffs.com
800-847-8342 • 773-247-4716

MID-CONTINENT  
INSURANCE GROUP  
Service Provider

PO Box 1409
Tulsa, OK 74101-1409
https://www.mcg-ins.com
918-616-9745
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MILLCRAFT  
Distributor

6800 Grant Ave
Cleveland, OH 44105-5628
http://www.millcraft.com
216-441-5500

MIMAKI

MISSION AWARDS  
Manufacturer/Distributor

2030 Tonawanda Lake Rd
Grawn, MI 49637-9551
http://www.missionawards.com
866-396-5481

MODICO US CORP  
Manufacturer/Distributor

740 Pierce St
Waterloo, WI 53594-1522
https://www.modicographics.us
920-478-3803

MIMAKI USA

Manufacturer

Why settle for one print technology? With over 30 signage, textile, 
industrial, and 3D printers on the market, Mimaki has the perfect 
solution for you. Contact us today.

150 Satellite Blvd NE Ste A
Suwanee, GA 30024-7132
http://www.mimakiusa.com
678-730-0170

COMPANY PROFILE: Mimaki is a global leader of 
wide-format inkjet printers, 3D modeling machines, 
software, hardware, and associated consumables 
such as ink and cutting blades. The company 
engineers and manufactures a complete range of 
products that provide a total workflow solution for 
many markets such as sign, graphics, textile, soft 
signage, apparel, promotional, industrial, 3D, and 
many more. Mimaki excels 
at offering superior quality 
and reliable products, 
based upon its aqueous, 
solvent, and UV-curable 
inkjet technology. “We 
Are Wide Format” is more 
than a tagline; it’s been 
a commitment to deliver 
cutting-edge technologies 
for more than 40 years.

MONAG APPAREL  
Manufacturer/Distributor

5911 Loomis Rd
Farmington, NY 14425-9526
https://monag.com
877-996-6624 • 585-924-1410

MORE SALES INC  
Manufacturer

2732 25th St N
St Petersburg, FL 33713-3942
http://www.moresales.com
800-226-3903 • 727-573-7761

MR CLIPART  
Manufacturer/Distributor

Buchenallee 47
Bad Nenndorf
Lower-Saxony 31542
GERMANY
http://www.mr-clipart.com
011-49-17-2510-6750

MTN SCREEN PRINTING 
SUPPLIES LLC  
Distributor

4070 Globeville Rd
Denver, CO 80216-4906
https://mtnscreenprintingsupplies.com
303-913-2588

MULTICRAFT INC  
Distributor

4701 Lakeside Ave
Cleveland, OH 44145
http://www.shop.multicraftink.com
847-922-0485

MUTOH

MV SPORT I THE GAME  
Manufacturer/Distributor

88 Spence St
PO Box 9171
Bay Shore, NY 11706-9171
http://mvsport.com
800-367-7900

PAGE

81

PAGE

82

M

60-91-Guide-2-MF2-EM2-PINUP.indd   8160-91-Guide-2-MF2-EM2-PINUP.indd   81 11/15/23   4:50 PM11/15/23   4:50 PM



8 2   G R A P H I C S  P R O  •  D E C E M B E R  2 0 2 3 	 GRAPHICS-PRO.COM

NASH INDUSTRIES INC  
Distributor

528 Nicholson Rd
Gloucester City, NJ 08030-1235
http://www.nashind.com
800-330-6274 • 856-456-5656

NATIONAL BANNER CO  
Manufacturer

11938 Harry Hines Blvd
Dallas, TX 75234-5919
http://www.nationalbanner.com
800-527-0860 • 972-241-2131

NATIONAL FLAG  
BRANDING & EVENTS  
Manufacturer

Corner 2nd Ave and 14th Road Kew
Johannesburg, Guateng 2090
SOUTH AFRICA
https://nationalflag.co.za

NATIONAL NETWORK OF 
EMBROIDERY PROFESSIONALS  
Service Provider

4693 Kent Rd
Kent, OH 44240-5206
http://www.nnep.net
330-678-4887

NATIONAL/AZON  
Distributor

1148 Rochester Rd
Troy, MI 48083-2832
https://azon.com
800-260-0839 • 248-808-6786

NAZDAR SOURCEONE  
Distributor

8501 Hedge Lane Ter
Shawnee, KS 66227-3289
https://sourceone.nazdar.com
888-578-5713 • 913-422-1888

NEW ENGLAND CARVED SIGNS  
Manufacturer

445 School St
Putnam, CT 06260-1349
http://www.newenglandcarvedsigns.com
860-315-9076

NEXT LEVEL APPAREL  
Manufacturer/Distributor

588 Crenshaw Blvd
Torrance, CA 90503-1705
http://www.nextlevelapparel.com
310-631-4955

NINJA TRANSFERS  
Manufacturer/Distributor

1530 Locust St
Philadelphia, PA 19102-4430
https://www.ninjatransfers.com
888-356-3665

NORTH AMERICAN BANCARD  
Service Provider

2773 S Ocean Blvd Apt 509
Palm Beach, FL 33480-5585
http://www.northamericanbancard.com
877-840-1952 • 917-207-4544

MUTOH AMERICA INC

Manufacturer

MUTOH America, Inc. is a leading manufacturer of wide-format printers 
and plotting cutters. MUTOH’s line of eco-solvent, UV-LED, dye-
sublimation, and textile printers are known for their speed, quality, and 
smart printing technologies.

4405 E Baseline Rd Ste 120
Phoenix, AZ 85042-7459
http://www.mutoh.com
800-996-8864 • 480-968-7772

COMPANY PROFILE: MUTOH Industries, Ltd., 
founded in 1952 in Tokyo, Japan, celebrates 
over 70 years of business, beginning 
as a manufacturer and distributor 
of mechanical drafting products. 
MUTOH America, Inc. is a leading 
manufacturer of wide-format printers 
and plotting cutters. MUTOH’s line of 
eco-solvent, UV-LED, textile, and dye-
sublimation printers are known for their 
speed, quality, and smart printing technologies. Whether 
you’re looking to print vehicle wraps, banners, signage, 
ADA compliant, custom apparel, fabrics, promotional items, 
and more, MUTOH has a printer to fit your needs.

N
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OKI  
Manufacturer

8505 Freeport Pkwy Ste 100
Irving, TX 75063-2549
http://www.oki.com/us
800-654-3282 • 972-891-3304

ONE STOP INC  
Distributor

2686 Northridge Dr NW
Grand Rapids, MI 49544-9109
http://www.onestopinc.com
800-968-7500 • 616-784-0404

ONYX GRAPHICS INC  
Service Provider

6915 S High Tech Dr
Salt Lake City, UT 84047
http://www.onyxgfx.com
801-568-9900

OR PRINTER USA LLC  
Manufacturer/Distributor

202 N Great Southwest Pkwy
Grand Prairie, TX 75050-4813
http://orprinterusa.com
469-536-8289

ORAFOL AMERICAS  
Manufacturer

1100 Oracal Pkwy
Black Creek, GA 31308-3637
https://www.orafol.com/en/americas
912-851-5000

ORDERMYGEAR  
Service Provider

2211 Commerce St
Dallas, TX 75201-4353
http://www.ordermygear.com
214-945-4000

ORNAMENTAL POST & PANEL  
Manufacturer

10108 Industrial Dr
Pineville, NC 28134-6516
http://www.ornamentalpost.com
800-779-7947 • 704-376-8111

P.L. SCHMITT CARBIDE TOOLING  
Manufacturer

133 Drake St
Grass Lake, MI 49240-8302
http://www.plsct.com
517-522-6891

PACESETTER AWARDS  
Manufacturer

5544 W Armstrong Ave
Chicago, IL 60646-6514
http://www.paceblanks.com
888-545-1933

PANTHER VISION  
Manufacturer/Distributor

213 W Main St
West Dundee, IL 60118-2018
https://www.panthervisionpromo.com
847-783-5900

PAT TECHNOLOGY SYSTEMS INC
Manufacturer 

Filtrabox by PAT Technology Systems

Filtrabox is our award-winning fume extraction 
line of products. We have industry-leading 
solutions for the laser marking, coding, 
engraving, welding, and cutting markets as well 
as for digital print focusing on DTF, DTG, UV, 
and dye sublimation.
3250 Rue FX Tessier
Vaudreuil-Dorion, QC J7V 5V5
CANADA
http://filtrabox.com
888-655-8455 • 514-840-9696

PATTERN ROOM SALES PTY LTD  
Service Provider

78 Islington St
Collingwood, VIC 3066
AUSTRALIA
http://www.patternroom.com

PDS EQUIPMENT  
Distributor

1934 Seminole Ave
Nashville, TN 37211-2007
http://www.mimakiinkjet.com

PENNANT SPORTSWEAR  
Manufacturer

375 W Hollis St
Nashua, NH 03060-3026
http://www.pennantsportswear.com
800-648-6505

PHOTO TEX GROUP  
Manufacturer/Distributor

4030 Simon Rd
Youngstown, OH 44512-1320
http://www.phototexgroup.com
330-783-0083

PLASTIC & PAPER SALES INC  
Manufacturer/Distributor

510 Applewood Cres #1
Concord, ON L4K 4B4
CANADA
http://www.plasticpaper.com
800-387-0878 • 905-761-1230

PLASTICADE  
Manufacturer

100 Howard Ave
Des Plaines, IL 60018-1958
http://www.plasticade.com
800-772-0355

PLATES BY GEMINI  
Manufacturer 
 

Plates by Gemini offers a complete portfolio of 
sheet metal, stock plates, custom imprinting, 
and custom fabrication.
1555 High Point Dr
Mesquite, TX 75149-9009
https://geminimade.com/signage/supplies/
plate-supplies
800-395-2570

PMM SUPPLY  
Distributor

604 Mill St
Crawfordsville, IN 47933-3439
http://www.screenprinterswarehouse.com
765-366-5107

POLYMERIS US  
Manufacturer

1327 Burlington Ste K
N Kansas City, MO 64116-4069
https://www.polymericgroup.com
816-221-5567

PPAI  
Service Provider

3125 Skyway Cir N
Irving, TX 75038-3526
https://ppai.org
888-426-7724 • 972-258-3000

PRINTGEAR  
Distributor

1769 Airport Blvd
Cayce, SC 29033-1805
http://www.printgear.com
800-763-7763 • 803-791-776
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PROMOEQP  
Service Provider

324 Ellis Ln
West Chester, PA 19380-5173
https://www.promoeqp.com
877-750-2958 • 321-392-1064

PROSERIES  
Manufacturer

8936 Western Way Ste 9
Jacksonville, FL 32256-0338
http://www.pidproseries.com
904-704-4292

QUALITY MEDIA &  
LAMINATING SOLUTIONS INC  
Manufacturer/Distributor

285 State St Ste 1
North Haven, CT 06473-2170
http://www.qmls.com
800-552-9427 • 203-281-4726

QUALITY ONE ENGRAVERS INC  
Manufacturer/Distributor

9749 Crescent Center Dr Ste 202
Rancho Cucamonga, CA 91730-5778
http://www.q1engravers.com
909-989-3898

R.S. OWENS  
Manufacturer

1612 Glenlake Ave
Itasca, IL 60143-1005
http://www.rsowens.com
888-854-0591 • 773-282-6000

RADIAN LASER SYSTEMS
Manufacturer 

Radian Laser Systems designs and 
manufactures 2D and 3D fiber, CO2, UV 
galvanometer-based, and flatbed laser marking 
and engraving solutions. Radian offers a variety 
of unique accessories — custom-built to fit 
small- and high-volume productions.
3154 E La Palma Ave Ste C
Anaheim, CA 92806-2808
http://www.radianlaser.com
714-278-4333

RAYZIST PHOTOMASK  
Manufacturer

955 Park Center Dr
Vista, CA 92081-8312
http://www.rayzist.com
800-729-9478 • 760-727-8185

REDLINE EMBROIDERY 
MACHINES  
Distributor

645 Wallenberg Dr Ste B5
El Paso, TX 79912-5740
http://www.redline1501.com
915-288-8870

REECE SUPPLY CO  
Distributor

3820 Valley View Ln
Irving, TX 75062-2418
http://www.reecesupply.com
833-926-1270

REICH SUPPLY CO INC  
Distributor

2 Campion Rd
New Hartford, NY 13413-1646
http://www.reichsupply.com
800-338-3322 • 315-732-6126

RESULTS HEAT TRANSFER VINYL  
Distributor

235 Raymond Rd
Chester, NH 03036-4129
http://www.resultsfilm.com
888-881-3456 • 603-600-8321

RHINESTONE GENIE  
Manufacturer/Distributor

801 S Garfield Ave Ste 322
Traverse City, MI 49686
https://www.rhinestonegenie.com
586-634-0734

RHINOTECH  
Manufacturer/Distributor

2955 Lone Oak Cir Ste 2
Eagan, MN 55121-1428
https://www.rhinotechinc.com
888-717-4466 • 651-686-5027

RICHARDS DISTRIBUTION CORP  
Distributor

1301 S 58th St Ste 101
St Joseph, MO 64507-7757
https://www.richdistinc.com
800-848-1245 • 616-754-4669

RICOMA INTL CORP  
Manufacturer

11555 NW 124th St
Medley, FL 33178-3193
https://www.ricoma.us
305-418-4421

ROLAND DGA CORP  
Manufacturer

15363 Barranca Pkwy
Irvine, CA 92618-2216
http://www.rolanddga.com
800-542-2307 • 949-727-2100

ROWMARK
Manufacturer 
 

Rowmark is the world’s leading manufacturer 
of engravable and printable sheet plastic for the 
signage, identification, and engraving markets. 
Rowmark products are available through 
a network of more than 120 distributors 
worldwide.
5409 Hamlet Dr
Findlay, OH 45840-6618
http://www.rowmark.com
877-769-6275 • 419-425-8974

ROYAL APPAREL  
Manufacturer/Distributor

91 Cabot Ct
Hauppauge, NY 11788-3717
https://www.royalapparel.net
866-769-2517 • 631-813-2097

ROYAL PRINTING SOLUTIONS  
Manufacturer

11925 E 49th Ave
Denver, CO 80239
http://www.royalprintingsolutions.com
888-371-1255 • 303-217-8418

ROYAL SOVEREIGN INTL  
Manufacturer/Distributor

2 Volvo Dr
Rockleigh, NJ 07647-2508
http://www.royalsovereign.com
201-750-1020

RTP APPAREL  
Manufacturer/Distributor

3509 Brightwood Rd SE
New Philadelphia, OH 44663-2804
https://rtpapparel.com
877-299-2914
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RUSSELL ATHLETIC
Manufacturer

Russell Athletic is an iconic brand and inventor 
of the sweatshirt, available in the imprintable 
activewear channel. Delivering high-quality 
sweatshirts, T-shirts, and athletic apparel for 
over 90 years, we remain committed to our 
values of innovation and craftsmanship.
1 Fruit of the Loom Dr
PO Box 90015
Bowling Green, KY 42102-9015
https://www.russellathleticbusiness.com
877-879-8407

SAFETY SPEED MFG  
Manufacturer

13943 Lincoln St NE
Ham Lake, MN 55304-4611
http://www.signsaw.com
763-755-1600

SAI  
Manufacturer

5296 S Commerce Dr Ste 102
Salt Lake City, UT 84107-4767
http://www.thinksai.com
800-229-9066

SANMAR
Manufacturer 

Family-owned since 1971, Issaquah, 
Washington-based SanMar is an award-
winning supplier of retail, private label, 
and mill brands. We supply apparel and 
accessories to screen printers, embroiderers, 
promotional products distributors, and more.
22833 SE Black Nugget Rd Ste 130
Issaquah, WA 98029-3621
http://www.sanmar.com
800-426-6399 • 206-727-3200

SATELLITE SPECIALTIES  
Manufacturer

2242 S Delsea Dr
Vineland, NJ 08360-7034
https://www.cheaplawnsign.com
856-696-5703

SAWGRASS TECHNOLOGIES  
Manufacturer

2233 N Highway 17
Mt Pleasant, SC 29466-6806
http://www.sawgrassink.com
843-884-1575

SCHOOL OF WRAP  
Service Provider

9220 Brushboro Dr
Brentwood, TN 37027-6106
http://www.schoolofwrap.com
615-646-3277

SCHWAAB INC  
Manufacturer/Distributor

12855 W Lisbon Rd
Brookfield, WI 53005-2504
https://www.schwaab.com
800-935-9877 • 548-312-7969

SCREEN PRINT RESOURCE  
Distributor

5301 Terminal St
Charlotte, NC 28208-1254
https://www.screenprintresource.com
800-535-4657

SEASIDE SILK SCREENING  
Service Provider

114 Portwatch Way Ste 107
Wilmington, NC 28412-7011
https://www.seasidesilkscreening.com
910-604-9544

SEW STRONG EMBROIDERY CO  
Service Provider

2624 Blaine Rd
New London, NC 28127-6642
http://ladybugequipment.com
336-235-9436

SHACHIHATA INC (USA) DBA 
XSTAMPER  
Manufacturer

20775 S Western Ave Ste 105
Torrance, CA 90501-1882
https://www.shachihata.com
800-541-9719
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SHERWIN-WILLIAMS CO  
Manufacturer

1101 S 3rd St
Minneapolis, MN 55415-1211
http://www.sherwinwilliams.com/oem
905-741-3705

SHOPBOT TOOLS INC  
Manufacturer

3333B Industrial Dr
Durham, NC 27704-9307
http://www.shopbottools.com
888-680-4466 • 919-680-4800

SHOPVOX  
Service Provider

PO Box 1670
Folsom, CA 95763-1670
http://www.shopvox.com
510-580-1874

SHOPWORKS  
Service Provider

1101 N Olive Ave
West Palm Beach, FL 33401-3513
http://www.shopworx.com
800-526-6702 • 561-491-6000

SHOWDOWN DISPLAYS  
Manufacturer

6850 Shingle Creek Pkwy
Brooklyn Center, MN 55430-1413
https://www.showdowndisplays.com
888-376-7469

SIGN OUTLET STORE  
Distributor

2200 Ogden Ave Ste 350
Lisle, IL 60532-1972
http://www.signoutletstore.com
800-315-9676 • 630-737-1948

SIGNCOMP  
Manufacturer

3032 Walker Ridge Dr NW
Grand Rapids, MI 49544-9129
http://www.signcomp.com
877-784-0405 • 616-784-0405

SIGNS365.COM

SIGNTECH WHOLESALE  
Manufacturer/Distributor

1031 Redna Ter
Cincinnati, OH 45215-1114
http://signtechwholesale.com
513-984-3486

SIGNTRACKER  
Service Provider

PO Box 92707
Austin, TX 78709-2707
https://sign-tracker.com
866-925-5527

SIMBA CAL INC  
Manufacturer/Distributor

1283 Flynn Rd
Camarillo, CA 93012-8013
https://www.simbaline.com
888-347-4622 • 805-240-1365

SISER NORTH AMERICA  
Manufacturer

12900 Hall Rd Ste 270
Sterling Hts, MI 48313-1150
https://www.siserna.com
866-301-9409

PAGE
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SIGNS365.COM

Manufacturer/Distributor

We offer more than 30 full-color 
print products to fit your needs, 
including banners, rigid signage, 
and adhesive materials.

14920 23 Mile Rd
Shelby Twp, MI 48315-3008
https://www.signs365.com
800-265-8830

COMPANY PROFILE: Signs365 is a 
grand format, trade-only wholesale 
print company. We are committed 
to providing excellent image quality, 
quick turnaround time, and dedicated 
customer service. 24-hour print 
production and $10 Overnight 
Anywhere shipping are standard. When 
you place your order by midnight, it 
prints and ships tomorrow for delivery 
the next day!

S
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SKYLINE PRODUCTS  
Manufacturer

2903 Delta Dr
Colorado Springs, CO 80910-1012
https://www.skylineproducts.com
866-961-4084

SLC ACTIVEWEAR  
Distributor

2341 S Decker Lake Blvd
West Valley City, UT 84119-2021
http://www.slcactivewear.com
888-557-0799 • 801-853-8535

SMARTWRAP.COM  
Service Provider

1515 W Deer Valley Rd Ste A104
Phoenix, AZ 85027-2031
http://www.smartwrap.com
623-889-0862

SOCKPRINTS LLC  
Manufacturer/Distributor

4050 Spencer St Unit L
Torrance, CA 90503-2498
http://sockprints.com
310-803-5460

SOUTHEAST PLASTICS  
Manufacturer/Distributor

411 S Jimmies Creek Dr
New Bern, NC 28562-3718
http://southeastplastics.com
866-491-9044 • 252-626-4289

SPORTSMAN CAP & BAG  
Distributor

17740 College Blvd
Lenexa, KS 66219-1341
http://www.sportsmancaps.com
913-541-0901

SPSI INC  
Distributor

9825 85th Ave N
Maple Grove, MN 55369
https://www.spsi.com
800-876-7774 • 763-391-7390

STAHLS’  
Manufacturer/Distributor 
 

Stahls’ is the industry’s only complete source 
for garment decoration. We provide everything 
from equipment and HTV to DTF transfers, 
custom logo services, and more. There are a 
million ways to decorate for your customers. 
Let us show you how.
25901 Jefferson Ave
St Clair Shores, MI 48081-2333
http://www.stahls.com
800-478-2457

STAIN IMAGING  
Service Provider

3020 W 500 S Unit D
Salt Lake City, UT 84104-4447
http://www.stainimaging.com
801-364-7246

STARCRAFT NORTH AMERICA  
Manufacturer

5574 Shepherdsville Rd
Louisville, KY 40228-1012
http://www.starcraftvinyl.com
812-271-0500

STEINEL AMERICA INC  
Manufacturer

9051 Lyndale Ave S
Bloomington, MN 55420-3520
http://www.steinel.net
800-852-4343

STEWART SIGNS  
Manufacturer/Distributor

2201 Cantu Ct Ste 215
Sarasota, FL 34232-6255
https://www.stewartsignswholesale.
com?code=65GRAPRO
800-285-2504

STITCH IT INTL  
Distributor

9844 State Hwy 72
Patton, MO 63662-7481
http://www.stitchitintl.com
888-571-2171 • 573-866-3676

STOUSE LLC  
Manufacturer

300 New Century Pkwy
New Century, KS 66031-1128
https://www.stouse.com
877-764-5757 • 913-764-5757

STRETCH DEVICES INC  
Manufacturer/Distributor

3401 I St Ste 1
Philadelphia, PA 19134-1469
http://www.stretchdevices.com
800-523-3694 • 215-739-3000

STUDIO WORKSHOP INC  
Manufacturer

2808 Tucker St
Omaha, NE 68112-1838
http://www.studioworkshop.com
800-383-7072 • 402-453-7071

SUMMA AMERICA  
Manufacturer/Distributor

100 Cummings Ctr Ste 151G
Beverly, MA 01915-6246
http://www.summa.com
978-522-4606

SUPACOLOR  
Manufacturer

12705 Daphne Ave
Hawthorne, CA 90250-3311
https://www.supacolor.com
844-973-2862

SUPPLY55 INC  
Manufacturer/Distributor

PO Box 1522
Ann Arbor, MI 48106-1522
http://www.supply55.com
734-668-0755

SUPREME COLOR GRAPHICS  
Manufacturer

21385 Marion Ln Ste D
Mandeville, LA 70471-8714
http://www.supremecolor.com
985-875-7800

SWAGFORCE  
Service Provider

3500 Comsouth Dr Ste 100
Austin, TX 78744-1306
https://www.swagforce.com
866-424-0020
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SWISSQPRINT  
Manufacturer/Distributor

2521 Technology Dr Ste 210
Elgin, IL 60124
http://www.swissqprint.com
224-802-2770

T1 APPAREL  
Manufacturer

325 McGill Ave NW Ste 545
Concord, NC 28027-6181
http://www.customuniformsupplier.com
888-699-8511

TECH SUPPORT SCREEN 
PRINTING SUPPLIES  
Distributor

1441 Metropolitan St
Pittsburgh, PA 15233-2308
http://www.store.techsupportsps.com
412-600-6789

TEESOM SOFTWARE  
Service Provider

1331 3rd Ct
Vero Beach, FL 32960-5803
https://teesom.com
561-337-4449

TEXMAC/HAPPY EMBROIDERY 
MACHINES  
Distributor

3001 Stafford Dr
Charlotte, NC 28208-3570
https://happyemb.com
877-335-5206 • 704-394-0314

TEXSOURCE  
Distributor

714 Cleveland Ave
Kings Mtn, NC 28086-2510
https://www.screenprintingsupply.com
888-344-4657 • 704-739-9612

TEXSOURCE TEXAS  
Distributor

6881 Ft Worth Dr
Argyle, TX 76226
https://screenprintingsupply.com/
940-382-1234

THE CAP COMPANY  
Manufacturer

1321 Upland Dr PMB 16996
Houston, TX 77043-4718
http://www.thecapcompany.com
866-819-9975

THE GRIFF NETWORK  
Service Provider

275 Lower Morrisville Rd
Fallsington, PA 19054-1406
https://www.thegriffnetwork.com
800-872-7549 • 215-428-1075

THE WRAP INSTITUTE  
Service Provider

6333 E Mockingbird Ln Ste 147-904
Dallas, TX 75214-2692
http://wrapinstitute.com
917-806-7479

THEMAGICTOUCH USA  
Manufacturer/Distributor

6333 W Howard St
Niles, IL 60714-3434
http://www.themagictouchusa.com
888-349-2378 • 847-201-8590

THERMOPATCH BY AVERY 
DENNISON  
Manufacturer/Distributor

2204 Erie Blvd E
Syracuse, NY 13224-1104
http://www.thermopatch.com
800-252-6555 • 315-446-8110

THINKSIGN  
Manufacturer

5680 Shepherdsville Rd
Louisville, KY 40228-1014
http://www.thinksign.com
877-767-9949 • 502-272-4931

TOPMOST WORLD INC  
Manufacturer

4629 State St
Montclair, CA 91763-6130
http://www.topmost.com
800-528-8388 • 909-590-0668

TOTAL INK SOLUTIONS  
Manufacturer/Distributor

200 S Newman St Unit 4 & 5
Hackensack, NJ 07601-3124
http://totalinksolutions.com
877-937-6400 • 201-487-9600

TOWER RIBBONS & AWARDS  
Manufacturer/Distributor

1015 W Lake St
PO Box 540
Topeka, IN 46571-0540
http://www.toweradv.com
800-348-7485 • 260-593-2103

TRANSFER EXPRESS  
Manufacturer 

Transfer Express is the leading supplier 
of custom screen-printed and digital heat 
transfers. We’re dedicated to the success of 
apparel decorators, with a wide selection of 
heat presses, wholesale apparel, and hours of 
helpful content.
7650 Tyler Blvd
Mentor, OH 44060-4853
http://www.transferexpress.com
800-622-2280 • 440-918-1900

TRAVEL WRAPS GRAPHICS/IBOW  
Service Provider

2143 Olympia Dr
Franklin, IN 46131-3602
317-408-2196

TROTEC

TUBELITE ENTERPRISES LLC  
Distributor

102 Semoran Commerce Pl
Apopka, FL 32703-4670
http://www.tubelite.com
800-505-4900 • 407-884-0477

TVF  
Distributor

401 W Carmel Dr
Carmel, IN 46032-2529
http://www.tvfinc.com
855-618-4500

TYRRELLTECH  
Distributor

9045 Maier Rd Ste A
Laurel, MD 20723-1302
http://www.tyrrelltech.com
888-865-0300

US AWARD SUPPLY  
Manufacturer/Distributor

2595 Waldrip Rd
Madisonville, TX 77864-4926
http://www.usawardsupply.com
936-349-0300
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USA BUTTONS INC  
Manufacturer

175 W Progress Dr
West Bend, WI 53095-5255
http://www.usabuttons.com
800-777-4992 • 262-334-4748

USCUTTER INC  
Distributor

12698 Gateway Dr S
Tukwila, WA 98168-3307
http://www.uscutter.com
425-481-3555

VAMA PRINTS AND 
TECHNOLOGIES PVT LTD  
Manufacturer

E7 129 Bhumi World Industrial Park
Mumbai Nasik Highway Pimplas
Thane Maharashtra 421302
INDIA
https://www.ultranex.co.in/DTF-Printing-Film.html

VASTEX INTL INC  
Manufacturer/Distributor 
 

Made in the USA. Vastex manufactures high-
quality equipment for every aspect of screen 
printing with the best warranties in the industry. 
Vastex University offers hands-on training 
for beginners and professionals taught by 
industry-leading experts.
7 Emery St
Bethlehem, PA 18015
http://www.vastex.com
610-625-2702

VICTORY  
Distributor

1820 N Major Ave
Chicago, IL 60639-4118
http://www.buyvictory.com
800-327-5578 • 773-637-7777

VISION ENGRAVING &  
ROUTING SYSTEMS  
Manufacturer/Distributor

17621 N Black Canyon Hwy
Phoenix, AZ 85023-2146
https://www.visionengravers.com
888-637-1737 • 602-439-0600

VISIONMARK NAMEPLATE CO LLC  
Manufacturer/Distributor

100 White Mountain Dr
New Bremen, OH 45869-8626
http://www.vmnameplate.com
419-977-3131

VISIONS/AWARDCRAFT  
Manufacturer

1 Visions Pkwy
Celina, OH 45822-7500
https://visionsawards.com
800-730-8727

TROTEC LASER INC

Manufacturer/Distributor

Trotec offers laser solutions from small-scale personalization to large-format cutting. In 
addition to industry-leading lasers, Trotec also manufactures a comprehensive line of 
signage and engraving materials including plastics, acrylic, and wood.

44747 Helm Ct
Plymouth, MI 48170-6061
http://www.troteclaser.com/en-us
866-226-8505 • 734-927-6300

COMPANY PROFILE: Trotec Laser is a leading provider of world-class laser systems 
known for their wide range of processing capabilities and features such as high-speed 
processing, high-quality components, and a patented low-maintenance design. These 
systems include high-performance, midsize cutting and engraving machines, high-speed 
laser marking workstations, and large-format laser cutters. The mission of Trotec is to 
make the work of laser users easier, faster, and more profitable.
Trotec was originally founded in Wels, Austria, in 1997 and established in the U.S. in 
Mississippi in 2002. Now headquartered in Plymouth, Michigan, the U.S. business has 
grown to 10 times its original size, with a growing number of support facilities located 
throughout the U.S., including California, Arizona, Texas, Georgia, Florida, New Jersey, 
Virginia, and Washington.

U-V
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VISTA SYSTEM LLC  
Manufacturer

1800 N East Ave Ste 102
Sarasota, FL 34234-7600
http://www.vistasystem.com
800-468-4782 • 941-365-4646

VKF RENZEL USA CORP  
Manufacturer/Distributor

1311 Merrillville Rd
Crown Point, IN 46307-2708
http://www.renzelusa.com
216-661-6300

VS RHINESTONE DESIGNS  
Manufacturer/Distributor

10A Regency Dr
Wylie, TX 75098-7008
http://www.vsrhinestones.com
972-461-0700

W.F. LAKE CORP  
Manufacturer 
 

W.F. Lake’s belts are suitable for gas, electric, 
infrared (IR), radio frequency (RF), microwave, 
and ultraviolet (UV) conveyorized drying 
operations. We then cut, sew, seal, and lace to 
make drying/processing belts for a wide variety 
of industries.
PO Box 4214
Glens Falls, NY 12804-0214
http://www.wflake.com
800-428-1162 • 518-798-9934

WATCHFIRE  
Manufacturer

1015 Maple St
Danville, IL 61832-3200
https://www.watchfiresigns.com
800-637-2645 • 217-442-0611

WDI COMPANIES  
Manufacturer

908 15th St SW
Forest Lake, MN 55025-1315
https://wdicustomwood.com
800-899-4265 • 651-464-6190

WEBSTORES SIMPLE  
Service Provider

1901 Tiltons Corner Rd
Wall Township, NJ 07719-9778
http://www.webstoressimple.com
732-282-1448

WELDY
Manufacturer/Distributor 

WELDY delivers high-quality and innovative 
heat guns for professional car wrapping.
1275 Hamilton Pkwy
Itasca, IL 60143-1150
http://shop.weldy.com
833-432-8486

WENSCO SIGN SUPPLY  
Distributor

5760 Safety Dr NE
Belmont, MI 49306
http://www.wensco.com
800-253-1569 • 616-785-3333

WEPRINTWRAPS.COM  
Service Provider

15802 N Cave Creek Rd Ste 3
Phoenix, AZ 85032-3594
http://www.weprintwraps.com
602-595-3200

WITTEK DECORATING
Service Provider 

High-quality performance every time. With over 
120 Tajima embroidery heads, eight printing 
presses, our new DTF machine, contract 
sewing services, and dye sublimation, Wittek 
has the capabilities to help you create your 
design the right way!
300 Bond St
Elk Grove Village, IL 60007-1223
https://www.wittekdecorating.com
800-869-1800

WM PLASTICS INC  
Manufacturer/Distributor

5301 Terminal St
Charlotte, NC 28208-1254
http://www.wmplasticsinc.com
704-599-0511

V-W
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WRAPMATE  
Service Provider

5555 DTC Pkwy Ste 310
Greenwood Village, CO 80111-3180
https://wrapmate.com
303-529-9626

XANTE

XPEL INC  
Manufacturer/Distributor

618 W Sunset Rd
San Antonio, TX 78216-6907
http://www.xpel.com
210-678-3700

XPRESSCREEN INC 
Distributor

Emulsion-free screen systems and screen 
printing presses from one station to automatic, 
dryers, and spot cures using equipment from 
Antec, Anatol, BBC, Riso, and Vastex. Supplies 
include Specialty Materials Vinyl, Total Inks, 
Union Ink, and FranMar.
930 Burke St Ste A
Winston Salem, NC 27101-2587
http://xpresscreen.com
800-597-9530 • 336-722-2500

YARD SIGN NINJAS  
Manufacturer

6125 Valley Dr
Bettendorf, IA 52722-5564
http://www.yardsignninjas.com
563-334-3777

YELLOTOOLS INC  
Manufacturer

7510 Orangewood Ave Unit B
Stanton, CA 90680-3499
http://www.yellotools.us
714-273-3223

ZATEC LLC  
Manufacturer

PO Box 588
North Dighton, MA 02764-0588
http://www.zatecinc.com
508-880-3388

ZEIT CO INC  
Manufacturer

3265 W Parkway Blvd
Salt Lake Cty, UT 84119-1113
http://www.stillwaterawards.com
801-972-8210

ZSK MACHINES  
Distributor

4240 Rider Trl N
Earth City, MO 63045-1105
http://www.zskmachines.com
877-724-6400 • 636-724-6400

PAGE

91

XANTE CORP

Manufacturer

We offer the En/Press Multi-Media Digital Press, En/Vite 
Multi-Media Digital Press, Excelagraphix 4800, X16 UV 
Flatbed, X32 UV Flatbed, X33 UV Flatbed, and iQueue 
Digital Color Workflow.

2800 Dauphin St Ste 100
Mobile, AL 36606-2400
http://www.xante.com
251-473-6502

COMPANY PROFILE: Xante is dedicated 
to continuing the tradition of providing 
customers with leading-edge technology 
for the graphic publishing market.

W-Z
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Don't miss your 
chance to be in 
the next issue!

graphics-pro.com/advertise
1-800-669-0424

SIGNAGE & PRINTING

THE MARKETPLACE

www.adacentral.com
308-221-8226 • sales@adacentral.com

ADA Compliant Signs
Stock & Custom

Wholesale Pricing
On Time & On Budget

Give us a try!

Banner Grip Jr™ for  
Building Sides and Trucks

bannergrip.com 
sales@bannergrip.com

®
Alpina Manufacturing
Chicago, Illinois

1-800-915-2828

American Owned

American Made

Beautiful Banner Display, Wrinkle free, Drum Tight,  
Won’t blow out in any winds, perfect for Semi Trailer use.

Only our frame offers perfect linear 
alignment with our included “Joiner 
Straps.” Longer sections join easily 
and perfectly for the best results!

Introducing Banner GripFlip™
Create large and beautiful,  
drum-tight stretched vinyl   
banner displays!

Patents Pending. 
All Rights Reserved.

Live, Visible
Area

Frame stretches and clamps down

Flip up top hinges up and back for 
full access to banner tightening area. 
Available in Silver, Black, gold, faux 
Cherrywood

High tack tape
on this area

Vinyl Banner Material

Teeth grip tightly on banner, strong hold

Vinyl Banner Material

Flip top snaps down completely covering
all screws and stretcher bar. Clean, perfect look!

Only 2.50 inches

Screw pushes clamp 
bar down through 
bottom to force 
tightening and 
clamp down on the 
banner.1 inch

Vinyl Banner Material

Any Size•Low Cost
No Minimum • Free Shipping

Easiest way to display graphics!Easiest way to display graphics!

Any Size
1 minimum
Low Cost

                 Chicago, IL

1-800-915-2828 
sales@fastchangeframes.comManufacturing

NEW LED 
edge lit frames
Any Size, Any Color

1 Minimum

Low CostLow Cost

Acrylic 
Stando� 
Frames, 
any size, 

any shape

®

American Owned

American Made

Need Help 
with Routing?

• High-Quality Tools  
   & Customer Service

800-644-2487
www.hartlauerbits.com

•	 In	various	materials		
for	different	performance		
characteristics

•	 Round	&	square	corner	variations
•	 4"	industry	standard	length
•	 Large	format	6"	&	12"	lengths

The manufacturer of squeegees and applicators for over 30 years

Contact your local sign  
& equipment supplier

lidcoproducts.com

The World’s Leading 

SQUEEGEE
& Application Tools

LidcoAds_Final_newType.indd   2 10/28/12   8:50 PM
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APPAREL DECORATING

THE MARKETPLACE

AWARDS & CUSTOMIZATION 

RESERVE
YOUR SPACE

Got big news to share? 
Don't know where to start?

We can help!

Visit: 
graphics-pro.com/advertise 

to get started!

Need Help 
with Routing?

• High-Quality Tools  
   & Customer Service

800-644-2487
www.hartlauerbits.com

•	 In	various	materials		
for	different	performance		
characteristics

•	 Round	&	square	corner	variations
•	 4"	industry	standard	length
•	 Large	format	6"	&	12"	lengths

The manufacturer of squeegees and applicators for over 30 years

Contact your local sign  
& equipment supplier

lidcoproducts.com

The World’s Leading 

SQUEEGEE
& Application Tools

LidcoAds_Final_newType.indd   2 10/28/12   8:50 PM

Scan to learn more about 
training opportunities. 

(800) 643-1037
www.ikonicsimaging.com

Offering seminars taught 
by industry leaders

WE PAY CASH FOR 

YOUR BUSINESS
 

WE BUY 
SCREEN PRINT & EMROIDERY

BUSINESSES
Are you looking to retire?

Looking to close your doors for good?

CONTACT TIM TODAY!
847-404-6668

T.PRUBAN@FOCUSMG.COM

APPAREL DECORATING
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N E W  P R O D U C T S For more on the suppliers featured in this section, please 
see website and phone information following each product. 

BEANIE
Carolina Made 

offers Richard-

son’s Chunky 

Cable Beanie 

with cuff and 

pom. The product 

features 100% acrylic, 13” slouch knit. It is 

available in one size and nine colors.

800-222-1409

carolinamade.com

CAST LAMINATES
General Formulations (GF) announces the launch of two new AutoMark Cast Laminates: the 

GF 813 AutoMark Cast 1.3 Mil Gloss Clear and GF 844 AutoMark Cast 2.0 Mil Ulti-Matte Clear. 

The GF 813 is a high gloss and highly conformable laminate with maximized flexibility, according 

to the company. The company also says the GF 844 AutoMark is a conformable laminate with 

a matte finish, and that GF Cast Laminate 

and Film solutions are specially engineered 

for full vehicle wraps, partial wraps, fleet 

graphics, and long-term applications.

800-253-3664

generalformulations.com

METAL NAME TAG
Name Badges International offers its Executive Name Badge, which 

the company says is ideal for corporate occupations such as banking, 

real estate, and law. The product is made 

of metal and comes with a silver or gold 

metallic border with a magnetic fastener. 

The company also says it has a scratch- 

and fade-proof polyurethane. It is available 

in four standard sizes.

800-766-0448

namebadgesinternational.us

GABY & ROSIE BASEBALL CAP 
INFINITY Her announces the release of two new styles: Gaby and Rosie. 

The Gaby caps are made of 97% Polyester and 3% Spandex, and have an 

Elude sweatband, an Evolve concealed ponytail opening, and a plastic slot 

closure. Gaby is available in five colors: black, dusty pink, light grey, peri-

winkle, and white. The Rosie caps are made of 100% Polyester foam front 

panels with mesh back panels and have an Elude sweatband, an Evolve 

concealed ponytail opening, and a plastic snap closure. Rosie is available in 

six colors: ivory/sherbet/floral; ivory/lavender/smiley; ivory/jade/swirl; black/

slate/cow; light blue/navy/graffiti; and dusty pink/peach pick/butterfly. 

888-755-6432

infinityforher.com

ENFOCUS REVIEW ONLINE PROOFING SOLUTION
Enfocus announces the global launch of Enfocus Review. This 

advanced online proofing solution streamlines and elevates customer 

review cycles, offering a centralized, workflow-integrated approach 

to proofing and feedback. Review showcases an intuitive design that 

ensures ease of setup and operation. Its affordability is highlighted 

by value-driven pricing and the elimination of hosting fees, making 

it a cost-effective solution for any scale of business. Review delivers 

ultra-fast, accurate PDF viewing in the browser, overcoming common 

challenges associated with browser-based reviews like viewer settings, overprint, and color spaces. 

enfocus.com

UV FLATBED PRINTER
Vanguard Digital  

Printing Systems introduces 

the Vanguard VK3220T-HS 

ultra-high production UV-LED 

flatbed printer. It is 126” X 80” and has Kyocera KJ4A printheads 

equipped with variable drop technology and four picoliter drop 

sizes. The company says it can print at a resolution of up to 1800 

dpi and speeds up to 3875 square feet per hour.

470-326-3790

vanguarddigital.com

CONTACT USA 
PRODUCT LINE
Contact USA is now 

manufacturing a line of plastic 

sign holders, ADA stock signs, 

printable badges, stamp mounts 

and pads in Elk Grove Village, 

Illinois. Such products are 

branded “MITUSA” (Made in 

the USA). Additional products 

include traditional metal sign 

holders, metal self-inking 

stamps and EverMark pre-inked 

stamps. The EverMark Stamps 

can be processed in any flash 

stamp machine on the market. 

847-258-4222

contactusa.net
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ADVERTISER INDEX
The Advertiser Index is intended solely as a convenience for our readers and is not a written or implied part of  
any advertising commitment. As such, GRAPHICS PRO assumes no liabilities for unintentional errors or omissions.

ADVERTISER	 PAGE	 URL ADVERTISER	 PAGE	 URL

PRODUCT HIGHLIGHTS	 PAGE	 URL

ADA Central Signs 92 www.adacentral.com

Alpina Mfg LLC 92 www.bannergrip.com

Alpina Mfg LLC 92 www.fastchangeframes.com

Alpina Mfg LLC 92 www.fastchangeframes.com

B2Sign Inc 92 www.b2sign.com

Canon Solutions America 17 www.csa.canon.com

Chemica US Corp 31 www.chemica-us.com

CHT Germany GmbH 27 www.cht.com

Citadel Brands 25 www.justhoodsusa.com

Contact USA 93 www.contactusa.net

Contact USA 93 www.contactusa.net

Contact USA 93 www.contactusa.net

Digital Graphix Factory 93 www.digitalgraphixfactory.com

Epilog Laser BC www.epiloglaser.com

Epson America Inc IBC www.epson.com

First Citizens Bank Equipment Finance/
Formerly CIT 11 www.firstcitizens.com

Gemini 21 www.geminimade.com

Gildan Activewear SRL CVTP www.comfortcolors.com

Graphtec America Inc 15 www.graphtecamerica.com

Gravotech Inc 37 www.gravotech.us

Hanesbrands IFC www.brandwearunited.com

Hartlauer Bits 92 www.hartlauerbits.com

IKONICS Imaging 93 www.ikonicsimaging.com

Infinity Product Group 29 www.infinityforher.com

Jackson Marking Products Co Inc 93 www.rubberstampmaterials.com

JDS Industries Inc 3 www.jdsindustries.com

JERZEES 7 www.jerzees.com

Johnson Plastics Plus 41 www.jpplus.com

Kern Laser Systems 19 www.kernlasers.com

Alpina Mfg LLC 57 www.fastchangeframes.com

AP Lazer 57 www.aplazer.com

AWT World Trade Inc 56 www.awt-gpi.com

Chemica US Corp 56 www.chemica-us.com

CHT Germany GmbH 56 www.cht.com

Epilog Laser 56 www.epiloglaser.com

JDS Industries Inc 57 www.jdsindustries.com

JERZEES 57 www.jerzees.com

Leister Technologies 57 www.leister.store

Mimaki USA 56 www.mimakiusa.com

STAHLS’ 57 www.stahls.com

Lidco Products 92 www.lidcoproducts.com

Mimaki USA 9 www.mimakiusa.com

Mutoh America Inc 1 www.mutoh.com

GPX 49 www.graphics-pro-expo.com

PAT Technology Systems Inc 93 www.filtrabox.com

Radian Laser Systems LLC 45 www.radianlaser.com

SanMar 23 www.sanmar.com

Signs365.com FGCV www.signs365.com

STAHLS’ 35 www.stahls.com

Transfer Express 93 www.transferexpress.com

Trotec Laser Inc 5 www.troteclaser.com

Vastex Intl Inc 33 www.vastex.com

W.F. Lake Corp 93 www.wflake.com

Wittek Decorating 93 www.wittekdecorating.com

XANTE Corp 13 www.xante.com

Xpresscreen Inc 93 www.xpresscreen.com

Notes
Page #s look good - will double 
check ones on 92 & 93 once we get 
the Marketplace spread done - MF - 
11/14

Iveth, I think we can take out the 
CMG house ad line item if it will 
help you align the bottom of the 
columns. - EM 11/15
I took that out! Looks better! ig
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WEB EXCLUSIVES  MARIE FENNEMA -  MANAGING EDITOR

WANT ACCESS TO MORE EXCLUSIVE ONLINE CONTENT? 
Head over to graphics-pro.com and subscribe to the GRAPHICS PRO newsletter.  

Charles River 
Apparel Helps 
Local Students 
in Need

In addition to $17,500 in donations, 
Charles River Apparel also 
hosted two volunteer events.
https://gpro.link/crastudents 

The Power 
of Craving ‘No’
A sales strategy 
for success.

https://gpro.link/powerofno 

Watchfire 
Announces 
Winners of 
Ninth Annual 

LED Sign Awards
Kansas-based Luminous Neon 
is the grand-prize winner.
https://gpro.link/watchfire23 

Here Come the Holidays
Planning and self-care can help you keep the “happy” in Happy Holidays.
https://gpro.link/holidays

Trotec Laser 
Names New 
North American 
President and CEO
The company welcomes 

Brett Northcutt as new leadership in 
North America.
https://gpro.link/trotecnaceo 
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A Printer That’s Made
For Whatever You Make
Epson’s SureColor® F-Series dye-sublimation printers are purpose-built 
to work for you on a variety of products—from décor to apparel and more. 
Now with a 6-color ink set, featuring Orange and Violet. 

Get started at Epson.com/dyesub

EPSON and SureColor are registered trademarks of Seiko Epson Corporation. 
Copyright 2023 Epson America, Inc.
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